Good Advertising—By Charles Battell Loomis. 


THE CANNED GOODS AUTHORITY OF THE WORLD. BALTIMORE, MD. 


34th YEAR ; BALTIMORE, FRIDAY, OCTOBER 14, 1910. Sth WEEK 


Sanicap 


If you use glass jars for any 
of your pack you should use 
the Sanicap---the only strict- 
ly sanitary jar cap--- proof 
against the action of fruit 
acids. 


Insist that your glass jars 
be fitted with Sanicap. 


Every canner who has used Sanitary 
Enameled Cans knows what Sanicap 
will do. 


Samples and prices on application. 


American Can Company 
New York Chicago San Francisco 


Local offices in all large cities 


THE TRADE. 


~ 


125-127 EAST FALLS AVENUE, WEEK OF OCTOBER i7, 1910 
BALTIMORE, MD. 


FORD'S. 


RAYMOND HITCHCOCK, 
In “The Man Who Owns Broadway.” 


MARYLAND. 
Matinee Daily. 


KEITH STAR ATTRACTIONS. 


AUDITORIUM. 
JAMES T. POWERS, 


In “Havana.” - 


HOLLIDAY STREET. 
Manufacturers of Matinee Daily. 
BERNARD DALY 


Matinee Daily. 
PATENT GASOLINE BURNERS, SAM HOWE’S LOVEMAKERS. 
FIRE POTS AND HEATERS 


MONUMENTAL. 
to. Matinee Daily. 
CANNING HOUSE SUNDRIES PAT WHITE. 


READY CASH 


would come in handy just now. If you have some old machinery 
or other material laying around the factory that you cannot use, 
because of some recent improvement in the manner of packing, 
you can find a quick sale for this cast-off equipment, and it will 
bring ready cash. The quickest and best means for making this 
sale is by way of a small ‘‘ Want’’ advertisement in The Trade. 
The cost is little, the trouble less, and the returns great. Send in 
your list to-day, and we will do the rest. State whether you 
wish your name to appear in connection with the advertisement, 


or if you wish replies sent care The Trade, the canned goods au- 
thority, Baltimore, Md. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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ALL THE DIRT 
REMOVED 


THE TRADE. 


CONTINUOUS 
WHIRL POOL 
ACTION 


A positive non-choking spiral cylinder that washes 


ASHER 


rapidly and thoroughly, delivering 
enormous capacity and 


unequalled work. 


MONITOR SPINACH WASHER 


Is the simplest constructed washer in use. 
No complicated mechanicism whatever. 
Operates under full control always. 
Will successfully handle the dirtiest spinach. 
Requires small power—Has large capacity. 
; Sent out under 10 day trial guarantee. 


HUNTLEY MFG. CO., Silver Creek, 


FOR 


Cans 
POPE 
“Clean Bright” 

PLATES 


Tin Plate Co. 


GENERAL OFFICES, NEW YORK OFFICES, 
PITTSBURGH, PA. 29 BROADWAY. 


CHICAGO OFFICES: 204 DEARBORN ST. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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| THE TRADE. | 
Ayars Machine Company, 
LINE. 


Ayars Universal Capper, 
Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker,— 
Morral Ear Corn Silker, 
Morral Corn Cutter, 
Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 
Power Hoist, 
Rotary Crane, - 
Friction Clutch, King Tomato Filler. 
Seaming Machine, 
Can Tester, 
Peeling Table, 
Exkauster, 
Syruper, 
Test Box, 
Dip Box, 
Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 
Blower, 
Wagon Trucks. 
— Can Marker, 
Electric 
eaner, 

Process Clock. Fire Pots, 

Capping Steels, 

Soldering Coppers, 


FU. IN. 
A Rotary and Bean Filler. 


~ 


Guaranteed to cap and tip satisfactorily 100 cans per minute. 


Ayars Machine Company, Salem, 


New Jersey. 
BROWN, BOGGS CO., Lrp., Hamitton, Ont., Sole Agents for Canada, 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 
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THE TRADE. 


ABLE ADDRESS PRATLOW HC MORRIS, President DAVID LOW General Menager 
coves | GWPRATT VicePresigent A WILDER. Manager Seles 
M.BARRY Secretory 


PRATT-LOW PRESERVING COMPANY 


SANTA GLARA ,GALIFORNIA 
April 6, 1909. 


A.E.Macnoal Esq., 

Baltimore, 
Dear Sir. 

Enolosed please find New Yorr Exchange for 
$11.25 to cover shipmmt of five gallons of your can 
stamp ink order for which we enclose you herewith. 

We trust you will give us the same quality 
we received from you last year, and we will thank you 
to make prompt shipment VYindly ship by freight. 
truly, 


TIN CAN INK 


. THIS INK WILL STAND PROCESSING .. 
WRITE FOR SAMPLES AND PRICES 


A. E MACNEAL, 


107 S. FREDERICK STREET, 


BALTIMORE, MD. 


Oyster Steam Box 


With Improved Sliding Doors, doing away 
with the hinged tracks, giving in- 
creased service. 


Edw. Renneburg & Sons Co. 
Machine and Boiler Works, 
1917 AND 1919 ALICEANNA STREET, 


Baltimore, Md. 


FIRE INSURANCE AT 


CANNERS EXCHANGE 


ASSETS AND LIABILITIES 
30th 1910 


Cash Assets. 


Unpaid Premium $ 38,942.20 

. 178, "320. 91 $217,263.11 
Re-Insurance Reserve ... 

Due Sundry Persons .. 

Fund und Deposits. 

distribated pre tata io credit of accounts 217,263.11 
Surplus distributed pro rata to credit of Subscribers’ accounts ....................... $66,814.07 
Net Contingent Subscribers’ Liability on policies im force................0....ccccceecee 12,156,502.44 
Amount of Policies in force 30th September, 1910 12,261 ,936.88 
Net losses January 1 to September 30, 1910, adjusted and paid .................. 27,045.09 


Net premium deposits written January 1 to September 30th, ~ Cnctasive)... 180,723.23 
Interest earnings January 1 to September 30, 1910 (inclusive)................ .. 2,693.52 
Total Savings to Subscribers January | to September 30, 1910... 67,862.73 


For Information Address 


LANSING B. WARNER, Attorney and Manager 


5 WABASH AVENUE 
CHICAGO 


ADVISORY COMMITTEE 
FRANK VAN CANE, C Chairman GEORGE G. BAIL wy. Treasurer 


Indianapolis, d, Rome, N 
WM. R. ROACH, L. A. nana 
Hart, Mich. Chillicothe, Ohio 


T. HERBERT SHRIVER, Westminster, MD. 


Officially Endorsed by the National Canners’ Association 
Also by the Canners’ League of California and Ohio Canners’ Association 


Manufacturers of the Strictly High Grade Nickel-Stee! 
‘MARYLAND’ AUTOMOBILE. 


The Sinclair-Scott 


BALTIMORE, MD. 


IN WRITING ADVERTISERS KINDLY MENTION THE TRADE. 
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WE ARE PREPARED TO MAKE 


PROMPT SHIPMENT 


ON WIRE ORDERS FOR 


STANDARD PACKERS’ CANS 


PRICES QUOTED ON APPLICATION 


VIRGINIA CAN CO. 


BUCHANAN, VIRGINIA. 


WHEELING CANS 
SOLDER HEMMED CAPS 


Wheeling Can Company, 


OLIVER J. JOHNSON, President. Wheeling, W. Va. 


lik woiTING ADVERTISERS, KINDLY MENTION THE TRADE. 
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STANDARD OIL 


DEODORIZED GASOLINE ts usca by 95 per cont of the CANN- 


ING TRADE. Why? Because it is best and cheapest, and is for 


sale everywhere by Tank Wagon, In Barrels or Iron Drums 


Address Our Nearest Tank Station or BALTIMORE OFFICE. 


\\ 
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BALTIMORE, FRIDAY, OCTOBER 14, 1910. 


FRESH OYSTER CANS 


PLAIN AND LITHOGRAPHED 


Our “Snapvise”’ and “Sealvise”” cans 


in the Slip Cover and Friction 

Top styles represent perfec- 

tion in Oyster Packages. 
Send for descriptive catalogue. 


The Largest Line of any 
Independent Concern. 


SOUTHERN CAN CO. 
BALTIMORE 


Manufacturers of 


PACKERS’ GANS AND GENERAL LINE 


WEEKLY REVIEW. 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


Every mail brings further confirmation of the fact that the 
tomato crop is over, east of the Rockies, and the predictions 
that this would be one of the shortest packs in years will be 


fully verified. So that the statistics being gathered by the 
National Association will be looked for with keen interest. 


While the market is said to be easing off on the demand 
side this is as we supposed would be the case, as buyers are 
now having their future orders shipped to them, and will natur- 
ally be somewhat slow in placing orders at advanced prices. But 
we do not find that the sellers are at all weak-kneed. In fact 


every day makes them more confident of the increased value of 
their holdings. 


Not only is this condition true, both as to volume of pack 
and confidence in higher prices as regards tomatoes, but it is 
also true in nearly every other line. Reports are now being 
received that the sweet potato crop is very short, especially in 
the South and Middle West, which is a big factor in the pack- 
ing of this article. The demand for sweet potatoes is growing 


wonderfully, and Baltimore is again a lucky section, in that the 
packers are looking forward to a fairly good year. 


Reports from all sections of the country in regards to apples 
is an extremely short crop, with the exception, we believe, of 
Northwestern Pennsylvania and part of New York, but the 
growers in that section fully realize the value of their holdings 
and do not seem to care to accept the prices offered by canuers. 

Certainly the Fall of 1910 and Spring of 1911 will be a 
‘‘bull’’ market, and the buyer who now covers his wants will be 
the man who will reap the greatest benefit. We know that the 
buyers will not accept this view until it is forced upon them, 
that conditions are as stated, as everything has been in their 
favor for the past three years. But it is a pretty well under- 
stood fact that bad years usually run in cycles of three, so we 
look for, according to this rule, the turning point at the fourth 
year. Another factor that is going to make a great difference 
in demand and price is the quality of the goods packed. Not 
only does this word ‘‘quality’’ apply to the quality of the raw 
stock, but it also applies, and we use it in that sense, equally as 
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to the care and preparation and fill on all grades. In conjunc- 
tion with these points is the fact that the advertising done by 
the National Association, individual packers and dealers, will 
make an increased demand, as well as the high price of butter, 


milk, meats, fish, cereals, fruits and vegetables. Wethink we 
can say, without fear of contradiction, the housewife is realizing 
that she gets more value in a can of goods, to-day, than in any- 
thing else she can buy in the food line. So that with all these 
points taken into consideration we strongly advise canners to 
hold their goods until they get a fair profit, and not to be 
frightened by the slight falling off of requests for goods, which 
naturally takes place at this season of the year. But wedo not 
advise speculative holding of goods for fancy profits. 

Peaches and small fruits are steadily going higher and this 
especially applies to seconds and pies of southern packing. Bal- 
timore, at the present time, seems to confrol the small fruit sit- 
uation and the steady demand is cutting down stocks on hand 
to very small holdings and we look for the market to be cleaned 
up in very short time. 

The drouth is very seriously interfering with the fall pack 
of spinach and this very popular vegetable will also be in the 
short pack class. 

Corn is reported strong in all localities. Prominent buyers 
who have visited the heavy packing sections report that packers 
have all the orders they care to take and in many cases cannot 
fill their future orders. There are only a few sections in the 
middle west which report a larger pack than the previous year. 
The fact that we have a short corn pack this year was not due 
to any fault of the canners, as they made the greatest prepara- 
tions in their history for a heavy pack. The good prices that 
prevailed for future corn, in the spring, caused a reopening of 
former corn plants and the establishment of many new ones, so 
that if Dame Nature had not stepped in and cut down the pack, 
in the manner in which she did, we would have had a phenome- 
nal output. This should be a lesson to us all; it isa bad busi- 
ness to one year pack heavy and the next year light, being gov- 
erned by price. We should study our statistics and aim to 
pack each yearan average, only increasing our output by the 
warranted increase in demand that is naturalin any line. We 
suppose this tendency to pack heavy when prices are high, and 
light when prices are low, is the offspring of the old tendency 
of farmers who were governed altogether by the price they se- 
cured and the extent of their previous crop. This was so well 
known to be the fact that in the Maryland tobacco counties the 
observant grower made it a rule to pay no attention to the cry 
of wolf, and planted his average acreage, year after year. And 
he reaped the benefit of an average price. Statistics are not 
gathered by men or associations to determine what price is to 
be asked for the season covered, but to determine what shall be 
done for the coming season and to be able to figure what is the 
average consumption. Therefore we should profit by these sta- 
tistics and be governed by them. 

The cove oyster packing season will open next week, as 
dredging commences on the 15th of this month Reports state 
that the catch will be large and the condition of the oysters very 
fine, so a good season is looked for. We hope the same care as 
to quality and fill will be exercised in the packing of cove oys- 
ters as has been done in other lines. 

For changes in market quotations see regular market pages. 


STORAGE 


Albany, New York, is the center for the larg- 
est distributing trade for canned goods of any 
point in the East, as all Eastern markets can be 
reached from Albany at very low freight rates. 
Shippers and manufacturers desiring storage 
should correspond with the Albany Te: minal 
Warehouse Company, Albany, N. Y., who have 
track connections with all railroads, and one of 
the best and most modern storage plants in the 
East.. This is a Bonded Warehouse. Low In- 
surance Rates. 


CHICAGO MARKET. 


Special Correspondence to ‘‘The Trade’ 


CHICAGO, October 12, 1910. 

Sanitary Packed Salmon.—Since last week I have seen 
salmon of :he new pack in sanitary cans packed by J. G. Wegler 
& Co. (Columbia River) and understand that nearly all the 
Columbia River salmon cannes have adopted that can. 

I understand that the sanitary cans are being used by 
S. Elmore & Co., Astoria, Oreg., Sanborn-Cutting Co., Astoria, 
Oreg , Senfert Bros., Dalles, Oreg., Pacific Fisheries Co., Aber- 
deen, Wash., and many others, and that the quality produced 
is superb. I also learn that Alaska packers are arranging to 
use sanitary cans and that the Puget Sound packers are doing 
likewise. It isa great stride onward and upward, in my opinion, 
for the betterment of quality, and if high prices are to be the 
rule in the future for salmon, owing to the increased demand 
packers can well afford to give to consumers every advantage of 
quality. I understand that salmon canners find that sanitary 
cans are more easily sealed, that less labor is required and that 
the process is much simpler than with the old style can, because 
there is no vent hole, fewer leaks, and that the percentage of 
do-overs is minimized, and that the adoption of the sanitary can 
counteracts to a certain extent the constantly decreasing supply 
of Chinese labor used by canners. 

Leading the Procession.—The almost unanimous adop- 
tion of extra heavy coated tin plate and the sanitary can by 
California fruit packers places the Pacific Coast branch of the 
canning industry well up in the front of the march to higher 
and better things in quality and reliability of canned food pro- 
ducts, and the lacquering of their cans with a handsome lacquer 
by all the salmon canners and several of the fruit canners is 
another commendable advance toward perfection. 

A Model Line.—I have recently had occasion to examine a 
line of food products manufactured by Libby, McNeil & Libby, 
of Chicago. 

They are not only manufacturers of all styles of canned 
meats, but they are now extensively engaged in the canning of 
asp iragus and fruits in the Pacific Coast, as well as packers of 
olives, pickles, condiments, including catsups, sauces, salad 
dressings, preserves, jellies, jams, marmalades, and other articles 
in their model factory in Chicago. 

Their labels, containers, lacquering, packing are elegant 
and tasteful, and their qualities, all that purity and careful 
selection, combined with the highest degree of scientific skill 
can produce. 

Manufacturers of food products should avail themselves of 
any opportunity to study their line, as it is in my opinion a 
model line, and I have derived much pleasure from its inspection. 


WOULD YOU DRESS A PIG IN SILK? 


No? Why then do you put an expensive label on a can 
that will soon become spotted, rusty and unsightly, Why 
not lacquer the can and keep it in harmony with the label ? 
The increased sales will more than pay for the lacquering. 


BARRETT’S Prevent and Cover Up Rust 


Improve the Appearance 
LACQUERS | INCREASE THE SELLING QUALITIES 


BARRETT’S Lacquers come in attractive colors and can 
be applied with machine or brush. SAMPLES and QUO- 
TATIONS on request. Yours truly, 


M. L. BARRETT & CO., 
219 LAKE STREET, CHICAGO, ILL. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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The following advertisement appeared in “The Trade” during season 1¢08. 
Several extracts having recently appeared in the trade papers relative to 
the “Quality Campaign” we have decided to republish the full advertisement. 


Better Canned Goods 


MEANS 


More Canned Goods 
QUALITY MEANS QUANTITY 


Let every package of Canned Goods be a Food Show. 
Build up the Canned Goods industry by packing superior goods. 
Do not weaken the structure by packing inferior goods. 


Give the consumer value received. 


Make your pack a positive, not a negative influence. 

Don’t forget Canned Goods are eventually intended for eating purposes. 
Remember ‘‘the proof of the pudding is in the eating.”’ 

The Consumer is the court of last resort. 

The yearly consumption of Canned Goods is only 10 cans per capita. 
Educate the Public to more Canned Goods with better Canned Goods. 

Start right with the right container. . 

Use the can of quality, the housewife’s guarantee of goods of Quality. 


The Sanitary Can 


SANITARY CAN CO. 


Factories: 

; General Office: : Fairport, N. Y., Indianapolis, Ind. 
447 W. FOURTEENTH STREET 

NEW YORK CITY Sanitary Can Company, Ltd. 


Niagara Falls, Ontario. 


CANS MANUFACTURED UNDER MAX AMS PATENTS 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Maine Corn.—Burnham & Morrill Co. have never packed 
finer corn than that I have seen from them this season. Their 
Paris corn is remarkably fine." I have also cut samples of Pride 
of Maine corn packed at Corina, Me., by the Northern Maine 
Packing Co., and never have seen finer corn from Maine or else- 
where. New goods from those canneries reached Chicago this 
week. I have not heard what delivery Maine packers will make 
this season, but understand that it will be about 85 per cent. of 
fancy grade corn. 

American Sardines.—The Sea Coast Canning Co. has 
been making some heavy shipments of domestic sardines to this 


market, and wholesale grocers are beginniug to fill deferred 
orders. 


Prices are as stated previously and are strongly maintained, 
but there is some pressure on the part of other packers to sell, 
which goes to show that there has been a pretty good run of 


fish on the Atlantic Coast, and that orders on contract are being 
taken care of. 


Canned Corn.—Fancy Country Gentlemen corn is quite 
scarce. There is considerable of that kind that is not fancy, but 
the really fine article is hard to find in first hands and still 
harder to find in second hands. Local wholesalers who did not 
‘‘get in early’’ are nowtrying to dig up some to put under their 
own labels. 

Standard corn has sold heavily, and extra standard still 
more so to the retail grocers on future contracts, and stocks in 
jobbers’ hands are decreasing rapidly, while packers are now 
announcing short deliveries on nearly all grades. This situa- 
tion points emphatically to a short supply of canned corn. 
Never before were the retailers so urgent in asking for delivery 
of canned corn, from the fact that their shelves and storerooms 
are absolutely bare of stock. This condition also applies to the 
big department stores which usually carry heavy stocks. They 
have for sometime been buying spot corn, out of the early 
arrivals, from wholesalers, to serve until their own contracts are 
filled by the canners. All these indications are mere matters of 


market detail, but conclusively show that canned corn is a good 
article to own at present prices. , 


Glittering Generalities.—A subscriber to THE TRADE 
asks me why I do not embody prices in my market report, and 
the inquiry is pertinent. I write of the market from a wider 


SPECIAL - AND - MACHINE 


BRUSHES 


OF ALL SORTS 
QUICK SERVICE GUARANTEE, ABSOLUTE 


LAITNER BRUSH CO., Detroit, Mich. 


JUST GET OUR PRICES BEFORE PLACING THAT ORDER 


scope than local values. The price of canned corn in Chicago, 
which isthe only market I could quote is chiefly of local interest, 


but can be found quoted in the price list of THE TRADE at the 
back of the issue (See pages 31 and 32). 


Comparative prices from the various markets are given, and 
the information is certainly compact and convenient. 


In writing this review, I, however, try to find topics of 
general and local interest, if possible, to all those engaged in the 
various channels of the canned food industry, rather than to 
confine myself merely to a broker’s review of the market. THE 
TRADE has no canned goods to sell, no master to serve, no 
brokerage in the prospective, and its instructions to i's corre- 
spondent are to hew to the line and let some one else catch the 
chips. Any one who will read the reviews in THE TRADE each 
week will acquire a ‘‘liberal education in canned food products.”’ 

The Commendation Method.—Another correspondent 
asks me why I commend the goods of some packers and do not 


commend those of others, and why I commend any at all, which 
he holds to be discriminated. To that I reply: 


“‘T commend what I see and come in contact with, and it is 
a pleasure for me todoso. I do not and will not commend 
that which is not deserving, and sometimes feel like condemn- 
ing and do condemn goods that are without merit, and it is a 
pleasure for me to do that, too, provided the lack of merit is 
from the lack of honesty. If it is from ignorance and incom- 
petence it is best to be charitable and let the public's condemna- 
tion teach the maker of the goods, that Davy Crockett knew 


what he was talking about when he said, ‘Be sure you are right 
and then go ahead.”’ 


I think that much more good is accomplished by commen- 
dation than by condemnation. 


Any ignorant packer can pick faults and flaws and imper- 
fections in anything or anybody, but only the competent critic 
can observe the excellent and meritorious points in an article, 
and the kindly disposed and broad guage critic will always pre- 
fer to write of the merits rather than the defects of things. 

From a still broader standpoint I believe that a spirit of 
emulation and rivalry engendered by the praise and description 


of a fine arficle accomplishes more in the uplift of an industry 
than the exposition of defects and faults. WRANGLER. 


THAT LONG, FINE-CUT KRAUOT 


is only produced b 
using a machine with 


LONG, CURVED KNIVES! 


This improved German Pat- 
tern Kraut Cotter with hard- 
tempered knives is the only ma- 
chine that will produ e this long, 
fine-cut kraut. 

More than fifty of the largest 
kraut manufacturers in this 
country can testify to this. 


- = Write for Catalogue - - 


JOHN E. SMITH’S SONS CO., Buffalo, N. Y. 


GROWERS OF 


GREEN BAY, WIS. 
EAST JORDAN, MICH. 


THE EVERETT B. CLARK SEED CO. 


SUPERIOR SEEDS 


MAIN 
OFFICE 


FOR CANNERS 


{| MILFORD, CONN. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


NEw York, October 12, 

The Market.—Conditions are improving, so far as holaers 
are concerned, and the tendency of prices is upward upon all 
leading varieties. Here and there a holder may still be found 
who allows his stock to go out below the regular figure, but 
they are too scarce to be considered as any considerable feature 
in the business. The rule is quite the other way. Upward is 
the order and the movement is so strong and pronounced that 
no one can deny it longer. And they are all looking happy and 
all are apparently determined to obtain their full share of what 
benefit is coming. And the future is holding out inducements 
well worth the consideration of every person who buys or sells. 
The shortage in various packs of leading varieties is so marked 
and has become so apparent of late that almost everyone has 
come to appreciate the importance of obtaining their share of 
what goods they may require at the earliest opportunity. And 
the market will advance as the season progresses is the opinion 
of every well informed man in the business. 

Tomatoes.—Probably readers will recognize the fact that 
THE TRADE has hammered unceasingly at the proposition that 
the pack of tomatoes is short and insufficient to go around. 


Not everyone has believed it before, but they will have to™ 


believe it now. The pack is over and the supply is so short 
that buyers are beginning to worder just where they will get off 
when it comes to securing supplies for their regular trade. 
No State, excepting California, has a full pack, and some have 
only a relatively small proportion of the usual output. While 


the proportion of good pack is larger than it has been hereto- 
fore, it is not enough to satisfy buyers of this grade, and most 
holders could dispose of considerably more than they will have 
to offer. If packers could be made to understand that a can of 
red ripe tomatoes without water that can be retailed at 15c. is 
becoming more and more popular, perhaps they would exert 
themselves in this direction. It is certain now that buyers are 
looking for goods, and it is equally certain that the supply is 
short. Consumption of tomatoes increases so fast that a short 
pack may well make dealers investigate where their supplies can 

»be found. Full standards are up to 85c. in some instances, and 
nothing can be obtained below 82%c. Like all rising markets, 
activity is the order, and sellers are busy getting ready for the 
increased movement they are certain is coming. 

Corn.—What has been said of tomatoes applies to corn. 
Buyers are beginning to search anxiously for the supplies they 
need, and conditions do not favor them in the least. Sometimes 
they find a small lot that can be bought low, but in the main, if 
the price is low the quality is unsatisfactory. In fact, the un- 
favorable weather made a good deal of the corn grown this year 
of poor quality and sales suffered in consequence. The best 
goods are scarce and prices in all instan es are largely a matter 
of negotiation between buyer and seller. Until it is more defi- 
nitely known what the pack has been it will be impossible to 
make statements that any more than approximate the conditions. 
The most that can be said now is that the pack is short. How 
short no one is in position to say. What is further to the point, 
the situation seems to indicate that best grades are so scarce 
that prices will range high on all of them. It is, therefore, 
well worth the buyers’ while to secure as much good corn as 
possible at a reasonable price. The market will scarcely be 
lower on these grades. 

Peas.—The market is uneven and no one really knows just 
how it’stands. Some are of the opinion that further supplies 


Capacity, 10,000,000 Cubic Feet. 


Delaware Avenue Stores, Nos. I, 2, 3 
. —Delaware Avenue, Water and 
Pine Streets. 


Pennsylvania Stores—Front, Pine and 
Water Streets. 


Pennsylvania Tobacco Stores, Bonded 
—Front, Water and Pine Streets. 


Sixteenth Street Stores— Sixteenth 
and Callowhill Streets. 


Moro Phillips Stores—Delaware Ave- 
nue, Swanson and _ Fitzwater 
Streets. 


West India Stores, Bonded—Delaware 
Avenue, north side of Catharine 
and Swanson Streets. 


Atlantic Stores, Bonded—Delaware 
Avenue, south side of Catharine 
and Swanson Streets. 


Port Richmond Stores— Richmond 
and Cambria Streets. 


PENNSYLVANIA 
WAREHOUSING 


and Safe Deposit Co. 


Banking House and Main Office, 113 and 115 South Third Street 


Best Warehouses for 


PHILADELPHIA 


Canned Goods 


Twenty-third Street Stores—Twenty- 
third and Race Streets. 


Twenty-third Street Hay and Straw 
Warehouse — Vine and Bansall 
Streets. 


Twenty-third Street Grain Elevator— 
Race and Bonsall Streets. 


"Warehouses for storage ot Hazardous 


Merchandise. 


In the Heart of the Jobbing District. 
Direct Railroad Track Connection. 
In close proximity to Steamship Piers. 


ADVANCES MADE 
NEGOTIABLE RECEIPTS ISSUED 


Storage Labeling Distributing 
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will be discovered in the future, but equally well informed men 
declare that this is not true, and that buyers will serve their 
own interests if they pick up all moderate priced lots they fird. 
Sometimes the buyer is puzzled by mixed conditions, but the 
situation here is so plainly marked that it is impossible to go 
wrong. ‘The good peas are scarce and buyers will not find any 
considerable supplies available, even at relatively high values. 

Asparagus.—Buying has proceeded rapidly of late, accord- 
ing to the reports from the Coast. The supply of the best qual- 
ity is so scarce ani the situation has changed so much in the 
past few weeks that it luoks now much as though an advance 
would follow shortly on some grades. Movement in all grades 
is free, but is larger in some than in others which accounts for 
the discrepancy in details shown by varying reports. 

Sweet Potatoes.—More and more consumers are buying 
these goods, as their merits become better known. Most hold- 
ers are firm in their views this season, and the tendency is up- 
ward rather than otherwise. In instances, holders have been 
known to ask higher prices for some of their goods, but in the 
main quoted values cover the cost. 

Pumpkin.—The approach of the holidays has a tendency 
to increase the demand, and sales are upon a somewhat broader 
basis. In the main, former prices hold, with sellers disposed to 
ask firm prices in most instances. 

Squash.—Along with pumpkin cooler weather has brought 
increased demand for squash in both the No. 10 and No. 3 sizes. 
Prices are held steady. 

Apples.—The short crop of apples all over the country has 
had the effect of putting canned apples in a strong position, with 
prices tending sharply upward. Michigan will not produce 
nearly as many as usual, while New York and Maine will both 
be short of the average. Pennsylvania will not have so many, 
but apparently canners in the southern States, even as far as 
Arkansas will be able to profit by present conditions to some 


extent. Old stock is held firmly up to quotations, and is diffi- 
cult to obtain in any considerable quantity. 

Pears.—Few canners will be able to deliver their usual 
quota of pears, according to reports that are coming in. Some 
buyers say they have difficulty in getting any pears, while others 
are able to get a relatively small proportion of what they actu- 
ally require. 

Salmon.—The new salmon that has come forward has 
proved to be the best in quality for a number of years, especi- 
ally that packed in sanitary cans. The supply dorsn’t prove 
to be any larger than it has been heretofore, and nearly all 
buyers are looking forward to only pro rata deliveries. Holders 
are firm in their views and refuse to make concessions, preferr- 
ing to await the outcome of present tendencies, understanding 
full well that they will have no trouble disposing of what they 
have at full values, 

Sardines.—Packers are taking no further orders, but are 
delivering on previous contracts as fast as possible. This 
applies to all alike, regardless of the variety or the grade. 

Hupson. 


Ogden, Utah.—Mr. W. B. Passty, of Salt Lake, plans to 
erect a can making factory at Ogden to supply the various can- 
ning factories in that section with cans. There is no other fac- 
tory of the kind near there, and it is believed a very large 


capacity can be had. He expects to turn out, at least, 1co,000 
cans per day. 


The Garden City Canning Co., of Provo, Utah, recently 
filed articles of incorporation with the Secretary of State. Theo. 
Farley is secretary and treasurer. 


Livingston, Ala.—A canning factory has recently been 


established here, and the company has a capital of $10,000. 
No names are given. 


READ! 


READ! 
THE MORRAL GREEN CORN HUSKING 


READ! 


The Morral Green Corn Husking Machine has proved a great success, and has the greatest capacity 
of any Husker on the market. It will operate at a speed of 80 to 90 ears per minute, and will husk 
95% of the corn, and one man can feed it. It has an automatic butting device whereby the butt 
ends of the ears are removed at the proper place without the feeder adjusting the same. 
We have these machines in use in eight different factories, and it will pay any one who is in the market for 
a Husker to see them in operation. The Huskers ate in use in the following factories: 


DICKINSON & CO, Eureka, IIl., (14 Huskers) 

DICKINSON & CO., Washington, IIl., (11 Huskers) 

MERRELL CANNING CO., Harlan, Iowa, (1 Husker) 

J. M. HAYNER & CO., South Lebanon, Ohio, (2 Huskers) 

SPRING VALLEY PACKING CO., Spring Valley, Ohio, (4 Huskers) 
C. E. SEARS & CO., Circleville, Ohio, (1 Husker) 

MORRAL CANNING CO., Morral, Ohio, (3 Huskers) 

COHOCTON CANNING CO., Cohocton, N. Y. (1 Husker) 


Write for circular and further particulars. Address 


MORRAL BROS., Morral, Ohio. 
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CLEANER CANS—LESS SOLDER 


The ‘‘Bliss’’ Round Can: Solder Wiper consists of two 
units, (illustration shows one unit) it is operated in con- 
junction with the floater, and handles up to and including 
3 pound cans. 


It is used for wiping the surplus solder from can ends. 
Its use results in much economy of solder as well as materi- 
ally adding to the appearance of the can. Full details on 
request. 


Complete High Speed Equipments for 
SANITARY AND PACKERS CANS 


“Bliss” Round Can Solder Wiper. 


SEND FOR CATALOGUE No. 14 


E. W. BLISS COMPANY 


25 ADAMS STREET, BROOKLYN, N. Y., U. S. A. 
Regrenuntatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, III. 


1404 to 1410 Thames St. BALTIMORE, MD. ™ 
| WILL STAMP 


120 Cans per minute. 


Each Mark Perfect. 


E Power Necessary 


Hundreds in use. 
PRICE $25.00 EACH 


STEAM APPLIANCE Mec. Co. 
BATAVIA, N. Y. 


WM. H. SMITH, A. K. ROBINS & CO., 
IMPROVED STEEL PROCESS KETTLE. LEROY, N. Y. BALTIMORE, MD. 
General Agent Eastern Agents 


Manufactured to hold 800, 1,000 and 1,200 2-Ib. cans. Conceded to be the best; hun- 
dreds in use. Double thermometer pocket riveted to each kettle. Constructed so as to 
use either water, dry steam, or open bath process. 
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California ‘Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


SAN Francisco, CAL., Oct. 24, 1910. 

The Outlook Improved.— Weather conditions for Califor- 
nia canners have been very satisfactory during the past week, 
especially along the Coast where tomato packing is now in pro- 
gress, and the plants now being operated are very busy. The 
pack of tomatoes to date has not been a large one, but none 
have been allowed to go to waste ard canners are prepared to 
care for all the stock that is offered. The demand for tomatoes 
for immediate delivery has been unusually heavy, and as fast as 
the goods are packed they are labeled, boxed and shipped away. 
Although conditions now look quite favorable for a fair sized 
pack no one seems disposed to take additional orders, and whole- 


sale grocers are the only ones doing any business with this 
article. 


Sundries.—Packing has commenced on pumpkin, squash, 
apples and sweet potatoes. The pack of the two former articles 
will be light, as the crop is short in the districts drawn upon 
by the canneries. No difficulty will be experienced in putting 
up all the sweet potatoes needed, as the crop in the Merced dis- 
trict isa heavy one. The apple cropis also a fair sized one, 
and packers are having no difficulty in securing all the goods 
needed at satisfactory prices. 

The Situation.—The Central California Canneries has just 
issued a resume of the canning history of the season now closing 
in which the situation is well covered. It says in part: 

“It was said at the close of the 19°9 season that the year had been one 
of surprises, and beyond doubt, it was. What then has been this season ? 
The condition which has existed up to this time has been one that at first 


glance seemed chaotic, but when given only a little consideration, it is sim- 
ply a translation of the ‘hand-writing on the wall,’ of the winter and spring 
of 1909-1910. 

“Nineteen hundred and ten prices were hardly dry on the printed page 
before there was talk of advances and withdrawals. Most buyers paid no 
attention to this, while others having in mind the shortage in the spot 
market during the fall dnd spring—the ‘sold outs’ and ‘broken assort- 
ments’—were wise enough to get into the car before the balloon went up, 
and they are riding out the season in comfort, watching the other fellow 
scramble. Authentic information told of some canners having made early 
sales at figures slightly under the opening list, but business of this sort 
was limited, and with the publication of the opening lists the market 
became firm and has since remained so, Business from the beginning was 
very satisfactory from the standpoint of volume, although prices were 
lower than conditions warranted. Another source of gratification was the 
increased demand for higher grade fruits, buyers throughout the country 
appearing to pay more attention to quality grades than in former years. 


The early advance of prices to conform to conditions began with apri- 
cots, cherries and pears, These advances seemed to have a stimulating 
effect upon the demand, and reports of cut prices were fewand far between, 
As specifications came in from different sections of the country, canners 
found that with the supply of material in sight, early shortages were bound 
to come, and at a much earlier date than in former years withdrawals were 
made of the more popular grades in several varieties, notably cherries, 
apricots and plums. Cherries, blackberries, apricots, pears and plums 
were not offered in full assortments for any length of time. Poor crop 
conditions in the Middle West and eastern sections of the country further 
stimulated the demand and the wires were kept hot by jobbers who had 
delayed their specifications because they figured that the talk of shortage 


and advance was as they termed it ‘‘the usual stall of the canners.’’ They 
did not take into consideration the heavy shipments of green fruit to the 
East, the demand of the dried fruit interests, nor did they stop to think 
that Great Britain had yet to be taken care of, although this country is 
supplied by California with from 500,000 to 1,000,000 cases each year. 
When export prices were named the British market responded instantly, 
and they were even more fortunate than a great many jobbers in the 
United States, because of the fact that they had placed their orders without 
waiting to see what the market would be, and because of the further fact 
that prices on canned fruits as compared with the prices on dried fruits 
were attractive, 


SLAYSMAN AUTOMATIC DOUBLE CAN WIPER 


ITS A GREAT 
SOLDER SAVER 


NO CAN SHOP IS 


COMPLETE WITHOUT ONE 


WRITE FOR PRICES 


OFFICE AND SALESROOM 


N. Cor, Sts, 


SLAYSMAN & CO.,““*2"s=25"° AUTOMATIC CANMAKING MACHINERY 
BALTIMORE 


FACTORIES 


125-127 E. FALLS AVE. 
11S. FRONT STREET 
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“Apricots, peeled and sliced, were practically sold out before the sea- 
son was fairly opened, and offerings at this time are decidedly scarce, 
Blackberries were a serious disappointment to canners, and short deliveries 
are being made. Plums were withdrawn from the market early in the 
season and today it is impossible to secure even a small quantity in any 
grade, packers generally being entirely sold out, and in some instances 
short deliveries are being made. About the only item tcday which is in 
supply is peaches, and the shortage of other varieties, together with the 
reported short delivery of pineapple, has had a stimulating effect upon 
this variety, with a result that while the early season promised a large 
surplus, the present outlook is that there will not be enough to supply the 
continued demand. 

“Through all of the excitement attending the fruit market, the aspara- 
gus business has remained in a very healthy state. The demand has been 
good, and some packers are entirely cleaned out of the more popular 
grades, Allin all, the year, as far as asparagus is concerned, has been 
mst satisfactory to the canner, and asparagus is Sit aad getting to where 
it belongs - a rapid and free seller. 


“Tomatoes were practically sold out before prices were named; and 
when the 75c opening price was made, there was a scramble on the part 
of jobbers who had withheld their orders, figuring that the price would be 
lower. Today it is practically impossible to place orders for the 1910 pack 
of tomatoes. It is too early to say anything definite about the deliveries— 
it all depends upon weather conditions, and while a full delivery is hoped 
for, a shortage would not be at all surprising. When the vines first came 
up early in the season, growers had considerable trouble with the cut- 
worm, some of them having to replant several times. This caused a short- 
age of plants and many growers were, on that account, obliged to curtail 
their acreage. This, of course, will have considerable to do with the 
quantity of raw material available, and it will not be as plentiful as was 
expected. AJl packers are crowding their facilities that they may care for 
all the raw material available. If there is a shortage, it will not be 
because of short sightedness upon the part of the packer.”’ : 


Salmon.—lInterest in canned salmon is now abating some, as 
the pack has been sold, and a large part of it is now in the hands 
of the wholesale grocers. Some of the San Francisco jobbers have 
been making sales among themselves, and Alaska reds have 
been selling at $1.60. However, this week there have been 
none sold at this figure, and $1.65 is the ruling price with but 


limited quantities offered. Medium red fish is selling at $1.50, 
and pink fish at $1.10. None can be purchased from first hands 
and but few jobbers are accepting orders, claiming that their 
sales have been very heavy. There is even quite a demand to 
be noted for chum salmon, and for this fish g5c. is asked. 
There is a great scarcity of sockeye halves here and practically 
none are obtainable. For No. 1 sockeye talls $1.70 is asked, 
and for No. 1 flats, $1.85, these prices being f.o.b. Puget 
Sound ports. 

The demand for cheap grades of salmon is without doubt 
the feature of the present season. Last year Great Britain pur- 
chased its first cheap fish in quantities, and this year there is a 
heavy demand for these grades there. The removal of the duty 
on canned fish from the United States to the Philipines has dou- 
bled the quantities sent there. The demand from Central and 
South America is picking up materially again, and more cheap 
fish are being used in our own country than ever before. So 
heavy has the demand been this season that orders have been 
received for goods of the rg11 pack, but these have been turned 
down by Coast brokers. Many orders are coming from new 
concerns in Belgium, France and other European countries, but 
the brokers here are letting the English and eastern jobbers 
look out for that trade. 

Along the Coast.—The engagement is announced of Miss 
Dorothy Friedman to William F. Jacobs. Jacobs is associated 
in business with his father who is president of the California 
Canneries. 

R. I. Bentley, of the California Fruit Canners’ Association, 
sailed for Honolulu September 28, on the steamer Wilhelmina. 
This vessel is taking the first shipment of Alaska salmon to the 
Islands this season. 

A shipment of 110,000 cases of salmon, valued at $495,689, 
is now on the way from the Puget Sound to Europe in the 
steamer Antilochus. ° BERKELEY. 


Jones & 


TIN PLATE 


Laughlin 


The new mills of the Aliquippa Department 
are turning out the highest grade of 


COKE PLATE FOR CANNING REQUIREMENTS 
THREE LFADING BRANDS 


J & L COKE 


J & L ALIQUIPPA COKE 


J & L KING COKE 


BOSTON, 131 State Street. 
BUFFALO, White Bldg. 
CHICAGO, Lake and Canal Sts. 
CINCINNATI, Union Trust Bldg 


Send for tin plate ratio book and prices 
Sales Offices 
ATLANTA, Fourth National Bank Bldg. 


SAN FRANCISCO, Crocker Bldg. 


JONES & LAUGHLIN STEEL COMPANY 


AMERICAN IRON & STEEL WORKS 
PITTSBURGH 


CLEVELAND, Rockefeller Bidg. 
DETROIT, 810 Penobscot Bldg. 
NEW YORK, 220 Broadway. 
PHILADELPHIA, Arcade Bldg. 
ST. LOUIS, Chemical Bldg. 
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Indianapolis (Ind.) Market. 


(Special Correspondence to ‘‘The Trade ’’) 


OCTOBER 12, IgIO. 

GENTLEMEN :—The Indiana tomato packers are blessed 
with a week of sunshine that is of great assistance to them in 
the tomato fields. It has ripened a few on the vines and the 
farmers are bringing them in. The close of the week will finish 
the pack for the year. Our previous estimate of a shortage is 
in no way changed. The market remains firm at 85c. f. o, b. 
factory, with sales recorded of a few which would not pass ap- 
proval as Standards for a shade less. 

Fancy tomatoes are in excellent demand from all directions, 
and buyers are securing some most satisfactory packs in sani- 
tary cans at $1.15 factory. 

It is a noticeable fact that the quality of Indiana Tomatoes 
is running exceptionally good. A very small percentage of 


which are Extra Standards. They are either Standard or 
Fancy. 


We are informed that the Eastern packers are selling large 
quantities of tomatoes on the platform and in the No. 10 can to 
catsup manufacturers for stock; the same eagerness to fill catsup 


orders is evident in the Central States, although but little No. 
10 tomatoes are packed here. 


Corn is in good demand at 7oc. to 72%c., factory. Some 
choice lots of Country Gentlemen have changed hands at 82%c. 
to 85c., factory. Stocks are practically cleaned up on this lat- 
ter variety. 


The demand is good in all lines of canned vegetables, par- 
ticularly true of pumpkin. The present indications point to 
less than 25 per cent. of a pack. 


E. L. SANFORD COMPANY. 


THE WEST IS SHORT ON CANNED GOODS! 


Why not consign a few Cars in care of 


The KEPLER WAREHOUSE CO., Chicago, Ill. 


‘Liberal Loans; Labeling; Chicago Jobbers Call: Quick 
Reshipments to Outside Points; No Cartage or 
Switching on Carloads. Drop us a Line. 


The Big Buyers.. 


[Eprror’s NoTrkr —This is the ninth of a short series of articles to 
appear under this heading, dealing with the careers of a few of the well- 
known buyers of cauned goods. ] 

_Classed well up among the ‘‘Big Buyers’’ of canned goods 
is Alfred G. Frost, manager of the canned goods department 
for Steele-Wedeles Co., Chicago. 


ALFRED G. FROST, 
Buyer for Steele-Wedeles Co., Chicago. 


Al Frost, as he is called by his friends, was born in Roches- 
ter, N. Y., and was educated in the public schools of that city 
and at the University of Rochester. 

His father was in the nursery business at Rochester, and 
by the use of a few apple tree twigs brought the boy up in the 
way he should go. 


Can furnish you 
with any color-- 
IF YOU HAVE SOME 


JOHN G. MAIERS’ SONS 


WE HAVE BEEN MANUFACTURING LACQUERS FOR CANNERS’ USE FOR ABOUT THIRTY YEARS 


DEEP ORANGE DEEP BLUE GOLDEN COPPER ETC. 
VERY RUSTY CANS’ USE 


MAIER’S SILVER LACQUER 


Baltimore, Md. 


SEEDS FOR CANNERS AND PACKERS 


THE NAME THAT STANDS FOR QUALITY 
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His first business experience was in a bank as clerk, and a 
very useful experience it was. Hecame to Chicago in 1886, 
and was connected with several of the principal brokerage firms 
of Chicago. In 1898 he went with Deming & Gould Co. of this 
city, and undertook the introduction of sockeye salmon, packed 
on Puget Sound, of which that firm was the pioneer champion. 
Frost visited nearly every jobbing point in Illinois, Indiana, 
Ohio and as far East as Pittsburg, explaining the merits of 
sockeye salmon as compared with red Alaska and Columbia 
River chinook, and was successful. Hethen went to New York 
city, where he secured a connection with Wood & Stevens, 
brokers, handling their canned goods department and especially 
representing Grafton Johnson, Greenwood, Ind., and Sears & 
Nichols Co., of Chillicothe, O., the two big western packers. 

Then he concluded to get into the wholesale grocery line 
and went with Paxton & Gallagher Co., Omaha, as buyer and 
department manager, from whence he returned to Chicago to 
accept a like position with Steele-Wedeles Co. 

Al Frost isa kindly, courteous and affable gentleman, a 
splendid judge of quality in canned foods and a careful and con- 
scientious buyer and good salesman. He puts his experience 
and work largely into maintaining the quality and high reputa- 
tion of the Savoy, Chicago, Union, Aurora, Witch, Angora, 
Festive, Relish, Bird, and other labels which Steele-Wedeles Co. 
have made so familiar to the best class of consumers of canned 
foods, and neglects no opportunity to put value and merit under 
those la els. 

The house he represents is possessed of facilities for hand- 
ling their large business unsurpassed in this country, and of 
prac ically unlimited capital and credit. 

WRANGLER. 


Willard, Ut&h.—Fire totally destroyed the canning factory 
at this place, together with $6,000 worth of canned goods which 
were stored on the premises. 


Canned Goods Exchange Holds Regular Meeting. 


On Tuesday of the past week, at two o’clock in the after- 
noon, the Canned Goods Exchange of Baltimore held its regu- 
lar monthly meeting, and the attendance, considering that this 
is about the busiest time of the year for the local canners, was 
very good. The number present was thirteen, but the day not 
being Friday it failed to throw any spell upon the work of those 
present. 

The letter which the secretary sent to members of the 
Exchange in reference to patronizing the Baltimore & Texas 
Steamship Co., now sailing steamers between this port and 
southern points was read, and the president explained that this 
letter should not be considered as a declaration of war against 
other lines or companies, but simply as a business proposition. 
Unless this new line is given sufficient freight to make it profita- 
ble it will naturally have to discontinue, and as soon as it does 
the other lines, which have only maintained the sailing of steam- 
ers from this port because of the opposition of the Baltimore & 
Texas Steamship Co., will withdraw and the cost of shipping 
will advance to the old rates. 

A letter from the Great Northern Railway Co. was read 
which pointed out the fact that it would not be to the advantage 
of trans-continental lines to raise the rate on canned goods, but 
instead it would be more business-like to reduce the rates. 
This subject was not discussed at any length, as very few canned 
goods are shipped by rail, fully nine tenths going by the water 
route. 

President Gibbs again reminded the Location Committee to 
be prepared to move into more quiet quarters when the present 
lease expires, and Mr. Baines promised to take care of the 
matter. 

The question of standards was again brought up, but due 
to the extremely busy season, it was unanimously voted that it 
be postponed until the next regular meeting. 


What Some Users Say: 


“We run for weeks and did not lose a can.” 
“No need for poor cans unless you want them.”’ 


“We have the seamer running fine, have not lost a can in two 


weeks.”’ 
‘We run hundreds of cases and not a can lost.” 
The can stands still. No slop, no waste. 


This machine is designed for sealing open top cans after being 


filled. 


The operator places the filled can, with the cover in position, 
‘The can is taken under a 
header, where the cover is pressed into position and fastened there; 
it is then taken into a dial which moves it around into the seaming 
head, where the can stands still during the seaming operation. 
These machines are regularly built for one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


on the conveyor on the left as shown. 


Steward Patent Lock and Lap Side Seam Sanitary Gans 


THE CAN 
STANDS STILL 


Patented and 


A Great Success. 


Why Not Use Them? 
The Improved Lock and Lap Side Seam for Open Top 


Patents Pending 


“STEWARD” DOUBLE SEAMER, No. 6 
With Automatic Feed For Round Gans 


Double 


Seam cans was ORIGINATED, DEVELOPED AND PATENTED 


by us. 
We are the sole owners of this patent. 


_ All persons are warned against infringing this patent by ‘eels 
ing or using sanitary cans with lock and lap side seam. 


MANUFACTURED BY 


L. & J. A. STEWARD 


Rutland, Vt. - 
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Mr. Gibbs talked to the members present on the proposed 
bill making it compulsory to use heavier tin plate on all canned 
goods, which was brought up at the meeting of two months ago, 
and he finished by reading a form of bill which he said he had 
made up and submitted for the approval of all concerned. Fol- 
lowing the reading of this bill, which was by far the most 
important subject of the day, considerable discussion ensued, 
but all were in hearty praise of President Gibbs’ work. Mr {Orem 
gave a very interesting talk, explaining why this bill was most 
important to the canning industry, and brought out some points 
relative to the recent ruling of the Department of Agriculture, 
ReSalts of Tin in Canned Goods. This ruling was published in 
THE TRADE of last week. He said the officials at Washington 
had experimented with all kinds of canned goods, tomatoes, 
corn, peas, peaches, berries, pumpkin, cherries, and in fact 
everything. They are thoroughly posted, and while they are 
not prepared to say what causes this Salts of Tin, they are pre- 
pared to say that it exists (in very small quantities of course), 
and that the Inspectors of the Department will seize all goods 
that are prepared AFTER January I, 1911, which contain more 
than a certain amount of salts of tin. They also say that with- 
out a doubt a heavier coating of tin on the plate would do away 
with this trouble to a considerable extent, and maybe, com- 
pletely. Every member present was thoroughly in favor of 
having the bill enacted into law, and President Gibbs will go to 
Washington to confer with ‘‘the powers that be.”’ 

Secretary Assau then read the letter from Mr. Frank E. 
Gorrell, of the National Canners’ Association, and asking that 
it be given a place at the regular meeting. This letter calls for 
suggestions to be used at the National Convention that will be 
held in Milwaukee this year—that is February, 1911. Mr. Gor- 
rell wants to make as an attractive program for that Convention 
as possible, and hopes that everybody in the country interested 
in canned goods will help to make it an attractive card. If you 


have a suggestion which you would like to make, put it in writ- 
ing and let Mr. Gorrell, at Belair, Md., have it promptly. 
Mr. Gibbs and some others made some suggestions as to speak- 
ers, but Mr. Orem explained that those parties mentioned were 
very desirable, but equally as hard to get. Mr. Baines. sug- 
gested that one of the features of last year’s Convention be 
omitted. 

President Gibbs requested that the members keep the mat- 
ter in mind and try to offer some worthy suggestions. Follow- 
ing this advice it was moved to adjourn. 

Those present were: President John S. Gibbs, Jr., Secre- 
tary W. F. Assau, Messrs. John R. Baines, Hugh S. Orem, 
Albert T. Myer, H. A. Waidner, G. L. Shaw, Leander Lan- 
grall, Jas. Hubbard, W. A. Wagner, Jas. A. Brady, T. L, North 
and a representative of THE TRADE. 


Trade-Marks Sought to be Registered in Patent Office. 


The following trade-marks have been favorably acted upon by the 
U. S. Patent Office, and will be registered at the expiration of 30 days 
unless objection be made. Any person who believes he would be damaged 
by the registration of a mark is entitled by law to oppose it within said 
period. Information how to proceed will be furnished on application to 
Edw. S. Duvall, Jr., Patent and Trade-mark Lawyer, Loan and Trust 
Building, Washington, D. C., to whom all inquiries should be addressed, 
SERIAL No, 


45,268 Word: Salem Beauty. Owner, Fogg & Hires Co., Salem, 


N. J. Used on canned vegetables. 
Words: Pet Brand. Owner, Kothe, Wells & Bauer Co., In- 


dianapolis, Ind. Used on canned fruits, vegetables, pork and 
beans, sauer kraut and hominy. 


49,954 


50,916 Words: Napoleon Brand and representation of Napoleon’s 
head Owner, Miller Bros. & Co, Baltimore, Md. Used on 


canned oysters, canned tomatoes and canned peas. 


Words: Red Hussar, and representation of a hussar in cos- 


tume. Owner, Stetson-Barret Co., Los Angeles, Cal. Used on 
canned pears. 


51,187 


DON’T CAN 


WITH YOUR 


EYES SHUT 


Western Agents: SPRAGUE CANNING MACHINERY CO. 
5 WABASH AVENUE, CHICAGO, ILL. 


Use the Ryder Can-Marker and have 


every Can bear its identifying mark 


Mail you its users and some their Testimonials 
§. M. RYDER & SON, Niagara Falls, N. Y, 


AGENT FOR BALTIMORE DISTRICT: 
S. O. RANDALL, Marine Bank Bidg., BALTIMORE, MD. 
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THE TRADE 


Hammond Labelers 
Tackstick Dry Paste 
Can Cleaning Machines 
Capping Machine Steels 
Process Kettles 


A. K. ROBINS & CO. 
BALTIMORE, MD. 


International Warehousing Co. 


Delaware Ave. & Queen St., Philadelphia, Pa. 


STORAGE OF GENERAL MERCHANDISE | 


Direct connection P. R. R. Low rates of Insurance 
Docking facilities, Pier 40, South 
INTERSTATE WAREHOUSE CO., 919 N. Front St. 
Direct connections P. & R. and P. R. R. 

J. P. WARNER, Manager 


TOMATOES $1.00 


Our previous heading, intimating that standard No. 3 


‘tomatoes are due to reach goc., must be changed; the 


price this week is entirely too near that figure. We under- 
stand our previous ad. helped to ‘‘boost’’ the price, and 
we hope it will continue to do so; the goods are worth the 
money. 

We have no license to prophesy, but it is our privilege 
to look over the situation, and after doing so we have con- 
cluded that ‘‘The Jones’’ line of machinery is one of the 
greatest factors in increasing the demand for canned goods. 
Our machinery makes a perfect can at the minimum cost, 
and in the quickest and neatest way. Ask for our latest 
literature, and learn how we are helping to enlarge the 
sale of all canned foods. ‘‘Let’s get together.’’ 


THE JONES MACHINE CO., 


Office: 211 N. CALVERT STREET 
Factory: 227 N. HOLLIDAY STREET 


BALTIMORE, MD. 


LEWIS STRING BEAN CUTTER. 


The above illustration represents our improved String Bean Cutter. Weare using 
the same principle as on the original machine, which has given such excellent satisfac- 
tion and are still in use by many canners. 

Improvements consist of heavier frame, bevel gears and shaft drive for vibrating 
feeding hopper and screen. Knives held down by springs, allowing sticks, stones, nails 
or any foreign substance to pass under the knives without breaking any of the parts. 

Beans are scattered into vibrating hopper, fed automatically into pockets of drum 
carried to the knives, cut and dumped on to the vibrating screen, taking out the short 
pieces that may come from cutting-close to the end of bean. Capacity about 20,000 two 
pound cans in ten hours 


Built by E. J. LEWIS, Middleport, N. Y. 
wader 14, 1001. Machines using thie principle are infringing. 


Special Eastern Agents for 


The “Sprague” 
Line of Canning Machinery 
‘*Hawkins’’ Continuous Capper, 
“‘Colbert’s Rotary’’ Tomato 
Filler, Model “‘M’’ Corn 


Cutters, Corn Cookers 


If it is 

used ina Silkers and all 
Canning Machines for 
Faetory 

We sell it Canning Purposes 


608 Page Catalogue 
for the Asking 


Cans, Shooks, 
Solder, Crates, 
Climax Flux, 
Gas Machines, 
Tools, Ete., Ete. 


Don’t Worry, 
ask us, we'll gel 


Correspondence Solicited 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY, 
BALTIMORE, MD. 


304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE TRADE is the only paper published exclusively in the interest 
of the Canned Goods Packers of the United States and Canada. 
Established in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance on receipt of bill. 


One year, - - - - $2.00 
Six months, - - - - $1.00 
Foreign, - - - - - - $4.00 
Canada, - - - - $3.00 


ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
ree for paid annual subscribers; other parties will be charged $2 00 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions among themselves on all matters pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 


letters wili ve ignored. A. I. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter, 


BALTIMORE, FRIDAY, OCTOBER 14, I910. 


EDITORIAL JOTTINGS. 


Have you, Mr. Canner, filled out and returned your pack 
blanks of corn and tomatoes ? 


The good of publicity is being felt all over the world. The 
Grocers Gazette of London, England, publishes a long article 
on a reported case of ptomaine poisoning by canned salmon and 
shows that upon investigation by the authorities that the salmon 
was not to blame, but it was due to the carelessness of the con- 
sumers. Canners can well be proud of the great work done by 
their Board of Publicity. Don’t let the good work stop now, 
but redouble the efforts. 


We have heard many expressions of praise on the neater 
appearance of canning factories and the workers inthem. This 
is as it should be. There is no reason why a cannery should 
not appeal to any good housewife. She is ina position to ap- 
preciate the proper handling of the raw materials and the tidy 
methods employed. The many labor saving and sani-‘ary dev- 
ices now used in the modern cannery make it possible to handle 
anything that goes into a can with very little labor and without 
waste or slop. 

Acountry paper commenting on its local cannery stated that 
the ladies club of the town were much surprised and pleased to 
note the cleanly and rapid manner by which corn is handled. 

This factory employed machinery throughout, commencing 
with Corn Huskers, so that the corn was not handled by hand 
after being fed into the Huskers and until it was ready to pile 
in the cooling shed. 


Canners should awake to the possibilities of advertising 
their methods to the broker, jobber and consumer. It would 
cost very little to have illustrations made of the different views 
in the process of preparing food for consumption, showing the 
care exercised in buying the seed, planting, gathering, rapidity 
of handling from time picked or gathered until it is in the can 
and hermetically sealed and sterilized. This could all be made 
into a small booklet and given to the grocers for distribution to 
the consumers. 

Mr. Orem's able address before the Associated Clubs of 
Domestic Science in New York, is what is wanted for general 
distribution throughout the world and we would like to see a 
brocure published containing it, with the addition of photo- 
graphic views of different foods being prepared. 

The canners are now awakening to the realization that they 
must employ methods similar to other lines of trade to intro- 
duce thir goods and increase their sales. Not only does the 
consumer need this enlightenment, but the dealer, wholesale and 
retail, as well as the broker, needs it. Pack quality in your low 
as well as yoxr high grades; and tell all what the difference is. 
Mark your can so that the consumer will know whether he or 
she is getting first, second or third grade. Then the sale of 
canned foods will be trebled. 


A bill of great importance to the Canning Industry is being 
prepared by President J. S. Gibbs, Jr., of the Canned Goods 
Exchange. This bill is for the compulsory use of more tin in 
coating the plate used for food products. The intention is to 
have Congress pass this bill and thus make it national in scope. 

President Gibbs submitted the bill to the a and it 
met with the endorsement of all. 

At the present time the quantity of tin —r in coating a 
box of tin plate is about one and a quarter pounds. Some claim 
one and a half pounds. This bill will call for not less than three 
pounds to the 14x20 box of plate. 

We understand that Dr. Wiley states that the use of such 
amount of tin, would in all liklihood do away with the salts of 
tin that have been found in canned foods. Jn addition to this, 
it would practically do away with all eating of cans by the ac- 
tion of the natural acids contained in the fruits and vegetables. 
The light coating of tin now used does not always completely 
cover the steel, and the acid attacks these uncovered or lightly 
covered spots and eats its way to the air, thus causing the loss 
of the contents. 

The Wisconsin pea canners adopted a heavier coated tin 
plate for their cans two years ago and they report very favora- 
bly on the benefits they have derived. 


Slaysman & Co. Enlarge Their Facilities. 


This well known concern of Baltimore, manufacturers of 
canmaking machinery, both automatic and otherwise, has found 
it necessary to acquire larger quarters in order to take care of 
the rapily growing business. For this reason they have moved 
their office and salesroom from 127 E. Pratt Street, to 801 E. 
Pratt Street (Pratt and President Streets. ) 

Slaysman & Co. have bought the four story building on 
this corner which will be used as a show room and sales depart- 
ment for their various lines. They have long been prominent 
in the canning industry, catering to the needs of canners and 
can makers all over the country. For some years past they 
have been manufacturing air compressors and this business is 
growing faster than even this wide awake firm anticipated, and 
their business in other lines of machinery and supplies is not 
lagging by any means. 

Mr. Alex. Slaysman advises that some improvements will 
be made in the new buildiug but he is not yet ready to announce 
the nature of these. 
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Tri-State Packers’ Association. 


Princess ANNE, MpD., October 11, 1910. 
Epiror, THE TRADE. 

Dear Sir:—Our meeting yesterday was not very well 
attended, owing possibly to the fact that many Packers have 
very few or no goods left over and therefore are not interested, 
and others are very busy labeling and shipping, our meeting 
being held so near the close of the packing season. Last year 
our Fall meeting was on October 28th. 

The President called the members’ attention to certain cor- 
respondence from the Secretary of the National Association in 
which he desired the hearty co-operation of every member of our 
Association by suggestions or otherwise in making the coming 
National Convention, which meets in Milwaukee the week of 
February 6th, the best yet held. 

The matter which claimed especial attention was the Secre- 
tary’s Report of the 1910 Pack, and present Holdings of Toma- 
toes in the three States. This was especially interesting to our 
members, for they knew that the season had closed with by far 
the smallest pack since 1905, that the pack in the West was as 
short or even shorter proportionately than ours, and that, as 
our three States pack about two-thirds of the country’s require- 
ments for the ensuing year. 

Although the meeting was held so soon after the close of 
the season, yet we believe we submitted a substantially correct 
report, estimates having been made in only a few instances, and 
then they were liberal and made only after careful comparison 
with last year’s figures, coupled with direct information in ref- 
erence thereto. The report is as follows: 


STATES | Total 1910 Tomato Pack—Cases 
| No.2 | No.3 |No 10%Dz. 
12,550 | 277,130, 126,020 
46,115 | 835,013 | 77,650 
Maryland, including Baltimore City. 152 500 2,883,450 149,500 


The 1910 pack of the three States, as per National 
Association report, WaS................cccececeeeees 6,789,000 cases 
The above totals reduced to cases of No. 3cansare..4.401,770 ‘‘ 


Shortage in the three States in cases of No. 3 cans..2,387,230 

This shortage of itself should be sufficient to at:ract more 
than passing notice; but the proportion of goods unsold to the 
pack is of even more significance. We did not have reports of 
the unsold portion of the pack from New Jersey, and for that 
reason did not report Holdings of Tomatoes; but we did have 
quite full reports on that line from Delaware and Maryland, and 
they show a holding by the Packers of these two States a little 


‘less than 354 per cent. of their total pack. Another strong 


feature is the high price of No. 1o Tomatoes, very few of which 
now remain in Packers’ hands, large sales having been recently 
made, showing that the call for No. 3’s will soon be made. 

Since yesterday I have received a letter from a party in the 
West who is thoruughly conversant with conditions there which 
states: ‘‘The Tomato pack in Indiana will be the lightest for 
years, and I do not believe we will reach the 500,000 case mark. 
Ohio is not as strong as last year on Tomatoe:.’’ 

From the foregoing, and other considerations, we believe 
Tomatoes occupy the strongest pos‘tion they have held for a 
number of years, and one that justifies much higher prices than 
those now prevailing. I will simply add in conclusion what I 
said in my letter calling the meeting, that many a time Packers 
have sold No. 3 Tomatoes at 85 and go cents per dozen, and yet 
the consumer got his can at rocents. Why should they not do 
it again? 

Yours very truly, 
C. M. DASHIELL, Secretary. 


Adamstown, Md.—The Adamstown Canning & Supply Co. 
has been incorporated. Capital stock is $40 000, and those 
mentioned are J. Frank Thomas, S. C. Thomas and S. A. Thomas. 


Make Shipments in Half the Time Now Required 


BURT LABELING MACHINE 


will do this for you as it is now doing for hundreds of other canners. 


Time is money and 


there’s no better way to save it than by using this machine. 


It would make your cans much more attractive too, so they would be bound to make a 


better impression on the consumer. 


“‘Machine Labelinvg’’ surpasses hand-work in every way—is it good policy to continue 


employing an obsolete method? After getting particulars of the BURT LABELER, you’ll 
be glad you iovestigated—better write us to-day. 


BUPT MACHINE COMPANY, 


BALTIMORE, MD. 
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The Canned Goods Exchange. . 


BALTIMORE, October 3, 1910 
THE TRADE. 

Gentlemen:—The Baltimore & Texas Steamship Co., as 
you are no doubt aware, has established a line of steamers sail- 
ing direct between here and Galveston at intervals of two or 
three sailings a month. This Exchange feels that the present 
low rates of freight now in effect on canned goods between this 
port and southwestern markets are due entirely to the establish- 
ing of the new line of steamers above referred to, and it is with 
no animosity toward competing lines, but from a business stand- 
point entirely, that we recommend the service and facilities of 
the above transportation company for your favorable considera- 
tion. If the present line of steamers should be discontinued it 
would only be a question of a very short time before rates of 
freight would be placed on the same level which existed during 
previous years. Therefore, we consider that it is to the mutual 
interests of both the shipper and consignee to patronize the new 
line of steamers by giving them as much freight as possible. 
The Exchange will not hesitate to suggest more frequent sail- 
ings in times of freight congestion. 


Very truly yours, 
Joun S. Gipps, JR., Pres. 


xecutive Committee 4 C. WHITE. 


| Hues S. OREM. 


Mr. Tittsworth, of the Franklin County Fruit Growers’ 
Association, Russellville, Ala., has succeeded in establishing a 
canning factory at this place, and has under way plans for 
another factory at Red Bay, in the western end of Franklin 
County. 


THE BLAKESLEE 


SIMPLICITY CAN-RIGHTING MACHINE 


is becoming as indispensi- 
ble in the modern Canning 
factory as is the Capping 


Don’t you want one or more for your Corn or Tomato Pack? 


They are adjustable for 
No. 2, No: 2% and No. 3 
cans. 


They will pay for them- 
selves in one season. 


For further information, 
etc., address 
A. K. ROBINS & CO., Agents, 
Baltimore, Md., 
or the manufacturers, 


BURDEN & BLAKESLEE, — 


CAZENOVIA, N. Y. 


Receiver’s Notice. 


S° PREME COURT—MONROE COUNTY—In the Matter of the Peti- 
tion of a Majority of the Board of Directors of the GENESEE VAL. 
LEY PRESERVING COMPANY, a Domestic Corporation, for a Volun- 
tary Dissolution of Said Corporation. 
Notice is hereby given, that I have been appointed by the Supreme 


_ Court of the State of New Vork receiver of all the property, assets and 


effects of the above named corporation, and that I have duly qualified as 
such receiver, and hereby require: 

First—All persons indebted to said corporation to render an account 
to me at my office for the transaction of business at No. 1003 Wilder Bldg., 
Rochester, N. Y., on or before the 20th day of October, 1910, of all debts 
and sums of money owing by them, respectively, to said corporation, and 
to pay the same to me, 

Second—All persons having in their possession any property or effects 
of the said corporation, to deliver the same to me on or before the 2 th day 
of October, 1910. 

Third—All creditors of the said corporaticn to deliver to me at my 
office, No. 1003 Wilder Bldg. Rochester N Y., their respective accounts 
and demands against the said corporation, duly proved by effidavits in the 
usual form, on or before the 20th day of Octcber, 1910. 

Fourth—Any person holding any open or subsisting contracts of the 
said corporation, to present the same in writing and in detail to me at the 
place aforesaid, on or before the 20th day of October, rgto. 

Notice is also hereby given, that a general meeting of the creditors of 
the said Genesee Valley Preserving Company will be held at the cffice of 
the receiver, No. 1003 Wilder Bldg., inthe City of Rochester, N. Y., on 
the 15th day of November, igre, at 11 o'clock in the forenoon, for the 
purpose of ascertaining and adjusting as far as may be, all accounts and 
demands against the said corporation and all its open and subsisting con- 
tracts, and declaring the amount of money in the hands of the receiver, 
and for such other purposes as may properly come before the meeting. 


Dated Rochester, N. Y., Sept. 1, 1910. 
JOHN D. LYNN, 


Receiver, 


Middletown, Del.—Preston Bros.’ cannery was closed for 
several days during the early part of last month, due to the 
toppling of a large smoke stack, which smashed the water tank. 


Tue METALLIC DECORATING CO. 


GOLD AND SILVER 


LACQUERING OF PLATE 
FOR 


Open Top and Sanitary Cans 


TIN PLATE DECORATING 


IN ALL ITS BRANCHES 


Lacquering and Printing of Plates 
to stand Processing a Specialty 


AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


WORKS AT BROOKLYN, N.Y. .. 
WITH R. R. SIDETRACK AND i 
NEW YORK FREIGHT RATE. 


194 CHAMBERS STREET 
NEW YORK 
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Salmon Pack in British Columbia. 


{From Consul-General George N, West, Vancouver, Aug 26. | 

The season’s pack of sockeye salmon in British Columbia 
fo: 1910 has been concluded, the oven season having closed on 
August 24. 

For an off year the pack has been more successful than was 
expected, as this class of salmon only run in large numbers 
every four years, and the year 1909 was the year of the large 
ruu. The approximate pack was 549,000 cases, divided among 
the following places: Naas River, 30,0c0o; Skeena River, 
180,000; Rivers Inlet, 124,000; Fraser River, 145,000; small 
outlying districts, 70,000. 

The pack on the Fraser River has been disappointing tothe 
packers operating there, as the fish are not seeking tnese waters 
in such large numbers as formerly. Many old fishermen. say 
that the August run has been delayed and will largely increase 
now that the season has closed. This was the case in 1909, but 
the endeavors to have the government extend the open season 
for fifteen days were unsuccessful. 

One large packer, speaking of the decrease of the run of 
salmon in the Fraser River, stated that the salmon are becoming 
scarcer in the Fraser, and at the present rate of decrease there 
would be great changes in the industry in the course of a few 
years. He referred, as proof of his statement, to the small run 
last year which was scheduled as one of the ‘‘big years’’—and 
so proved to be in the American waters of Puget Sound. 

In 1906, the year which corresponds with 1gio in the four- 
cycle period governing the runs of fish, the total pack of all 
kinds of salmon in this Province amounted to 629,460 cases. 
This year it was 549,000 cases, a falling off of 80,460 cases. 
In 1909, which was the year for the large run in the four-cycle 
period, the total pack in this Province was 840,441 cases, and 
this pack was also disappointing to the fishermen, especially to 


STICKNEY 
SYRUPING MACHINE 
$125.00 


Instantly adjustable while running. 
Will handle one, two or three pound 


cans, and do perfect work. . . , 


CONDENSED MILK 
FILLER 


Standard machine of \is class, in use 
by all the largest concerns. 

SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 


round or square cans or glass jars, 


HENRY STICKNEY 


PORTLAND, MAINE, U. S. A. 


SPECIAL AGENT 


SPRAGUE CANNING MACHINERY COMPANY, 
FOR 
NEW ENGLAND STATES. 


those of the Fraser River, the pack at these canneries amount- 
ing to only 542,248 cases, while it was confidently expected and 
preparations had been made for a pack of at least 750,000 cases. 
The fish run in large numbers, the rest of the season, for about 
two weeks after the closed season commenced. 


Editor Roth to Give Dinner. 


We are in receipt of the following letter from Mr. S. W. 
Roth, editor and publisher of the Retailer’s Journal and the 
Wholesale Grocer, both papers splendidly edited at Chicago. 

The following letter is addressed to THe TRADE and is 
dated at Chicago, October 6, 1g10:— .- 


‘Arrangements have been completed for a meeting of manufacturers 
of food products and wholesale grocers, to be held at the Automobile Club, 
Chicago, October 25th, where an atte mpt will be mace to adjust busi1 ess 
difficulties now existing between these two interests. 

‘‘The manufacturers and jobbers will meet at a dinner +rranged by 
S. W. Roth, of the Retailers Journal and the Wholesale Grocer. After 
dinner a representative manufacturer will read a paper on ‘Why Specialty 
Orders Should be Filled Promptly.’ 

‘Following this, a representative wholesale grocer will read a paper 
on ‘Doe; it Pay to Handle Specialty Orders?’ 

‘‘This will be followed by a general discussion, which it is expected 
will point out the way in which the friction now existing over these vexed 
questions will be removed.’’ 


We think the above letter fully explains itself, and while 
Mr. Roth does not ask us to make it public, we feel that the 
canners are interested in the subject. 


New Orleans is expecting great business in the c .nned fruit 
and vegetable line when the Panama Canal is finished, due to 
the cheapened freight rate from San Francisco. 


Reedsville, Wis., is said to be the point selected for a new 
factory of the Wisconsin Canneries Co. 


Double Pineapple Grater 


THE JOHN R. MITCHELL COMPANY, 
Foot of Washington Street BALTIMORE, MD. 
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GOOD ADVERTISING. 


By CHARLES BATTELL LOOMIS, in Smith’s Magazine. 


[EDITOR’S NOTE.—The following article is not a 
series of reasons why you should advertise in this paper, 
or in any other magazine, as might be supposed from 
the heading. Advertising has been so thoroughly dis- 
cussed by the canners during the past year or so, and so 
persistently advocated by THE TRADE that we feel all 
canners are interested in the subject; and this article is 
one, we think, that will shed some real, white light on 
the subject. This is our reason for publishing it in full.] 


The other day a good many of my readers may have read a 
talk by an advertising solicitor of standing, in which he said 
that the little show of bad temper between two sects in Rome on 
the occasion of Colonel Roosevelt’s visit there was bad advertis- 
ing; that quarrels among church people, no matter of what 
denomination, are not conducive to the further spreading of the 
gospel of peace. 

It struck me that this was eminently sane, and while 
Mr. Solicitor was ultimately ‘‘out for the ducats,’’ one felt that 
he was quite sincere in what he said. 


This business of advertising enters into our lives toa greater 
extent than some of us think. 


Parents like to be well advertised by their children; that 
is to say, they want their home methods, which are invariably 
good met hods—yes ?—to bear fruit that shall show the kind of 
parents they are. But if children on street cars, going to and 
from school, act like hoodlums, they are making a display ad 
that represents their parents as lacking in all the finer courte- 
sies. Ifa boy is a hoodlum, his father can’t be a gentleman. 
Right or wrong, that’s the way a great many persons look at it. 

' On the other hand, if a little girl is well mannered, or a 
boy of twelve acts as if he thought there were other people in 
the world beside himself, there is a pictorial advertisement of 
good management and refining influences at home. 

There is no act that we can do that is not in a way an 
advertisement of something. 


Municipalities are often heavy advertisers, and insert just 
the wrong advertisements, day after day. 

There may be a town that wishes to boom itself. Its in- 
habitants feel that it is situated in a good place for business, 
and they want to attract capital to it ; they want to build up its 
population. 

But day after day they allow an advertisement to remain 
in sight; an advertisement that turns the balance against 
them. 

I refer to the ramshackle buildings around the railroad 
station. It is a truism that first impressions are often final im- 
pressions, and when a man alights from a train and sees two or 
three cheap groggeries, an abandoned blacksmith shop with the 
window panes broken, the roof going into a swift decline, and 
one or two depot hacks that look as if a one-hundred-and-fifty- 
pound fare would wreck them, he is apt to gather from the 
advertisement that the town is a poor place ; and if he is house 
hunting he may go on to the next place without further investi- 
gation. Attractive portals are worth all kinds of money to a 
municipality. 

I know a real-estate concern that wishes to attract people 
of the better class to a little town that is on the boom. How do 
they advertise? By decorating, or perhaps I should say desecrat- 
ing, an entire house with sprawling letters spelling the an- 
nouncement that they are prepared to sell ‘‘restricted property.’’ 

The big letters certainly attract attention, but to a man 
looking for a pleasant home, the neighborhood looks cheap by 
virtue of the big belettered house. Bad advertising. 

A friend of mine bought a half dozén peach trees to set out 
in his hen yard. The man who sold them to him was anxious 


to obtain and keep his custom, and my friend would rather buy 
of him than hunt up some one else So far they were playing 
into each other’s hands. 

But when it came time for those peach trees to show signs 
of life five of them shook their branches as much as to say: 
‘Nothing doing.’’ The sixth one, remembering that the repu- 
tation of the firm was at stake, put forth leaves and inched up 
into the air in an ambitious way. 

Of course, my friend wrote to the nurseryman that five of 


the trees were out of the race, and that he’d like to have him 
enter as many more for another trial. 


They came along in due time, and were introduced to 
Mother Earth. Winter came and went, and then spring, with 
her blandishments, came along and held out inducements to 


those peach trees to enter into a competition, each with the 
other. 


The original peach tree responded braveiy. He not only 
leaved out, but he put forth a score of pink buds, with no 


thought of frosts in his head. But the five substitutes were 
dead ones. 


Do you think that when my friend receives the printed 
advertisement of those nurserymen it will hdve much effect 
on him? 

Their biggest advertisement would have been six flourish- 
ing peach trees. But out there in my friend’s hen yard were 


five advertisements to the effect that those nurserymen were in 
the business of providing dead wood at so much a stick. 


You go into a store that advertises to the extent of pages 
in the daily papers. In some cases the advertising manager 
feels that his efforts must all be put forth in the daily prints; 
that effective wording and good display and incessant iteration, 
varied sometimes by noteworthy cessation from any advertising 


at all—on the principle that when the clock stops in church you 
wake up—are all that is necessary. 


Now, a really wide-awake advertising man will see to two 
things ; first, that the goods in the store are all they are repre- 
sented to be—that’s merely common sense, because you don’t 


go on buying dead peach trees unless you are a fool—sezond, 
that the clerks in the store are attentive and courteous. 


Every flippant, careless, inattentive clerk should be charged 
up to bad advertising. Every interested clerk is worth more 


than a whole page of advertising in certain sheets that I could 
name, but have not the slightest intention of so doing. 


Governor Hughes is the best advertisement that the State 
of New York has had in ten years. The late Governor John- 


son, of Minnesota, was such an advertisement asthe Democratic 
party could iJl afford to lose. 


To paraphrase Shakespeare once more: All the world’s a 
page, and all the men and women advertisers. 


Let us see to it that what we advertise is something that 
we wish to advertise. Many a man advertises something with- 
out a thought that he is advertising at all. 

A shrewish voice at a front window, calling morning after 
morning, in vixenish tones, to a vexing child on the sidewalk, 
is a standing advertisement to the neighbors that if the boy is 
looking for tenderness he was born into the wrong environment. 


A crackling laugh, apropos of nothing, announces the fact 
that here is an empty head if anybody wishes one. 

A winning smile, that comes at a look, advertises a pleasant 
disposition. 

A high-pitched, nasal voice advertises the fact that— 
perhaps—in spite of the care of father and mother, the girl 
would not cultivate her lower tones, and so she is an advertise- 
ment, also, of ‘‘that hideous Yankee voice.’’ 

Advertise your best wares and don’t allow any unworthy 
ads tocreepin. That is good advertising. 
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YOUR SERVICE! 


DAY AND NIGHT 


THE CANNING SEASON 


see how we work it! 


If you want anything in the line of Canning 


Machinery or Supplies you will serve 
your best interests by communicat- 
ing with us or our special 
agents before buying. 


Sprague Canning Machinery Company, 


Chicago, Illinois. 


Geo. E. Lockwood Co., Phila. | H.R. Stickney, Portland, Me. 
S. F. Sherman, Utica, N. Y. Berger & Carter Co., San Francisco 
Geo. G. Glass, Majestic Building, Milwaukee, Wis. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Needlessly Alarming the Retail Grocers. 


In our issue of last week we published the new ruling of 
the Department of Agriculture in regard to Salts of Tin in food. 
Other papers, of course, received this article for publication and 
while most of them have given it in the manner it should be 
given we note the Grocery World of Philadelphia has seen fit 
to comment upon the ruling, and very much to the detriment of 
the canning industry. 

This paper heads its article ‘‘New Federal Canned Goods 
Ruling May Cause Trouble.’’ The sub heading is as follows: 
‘*Agricultural Department decides that no canned goods con- 
taining more than a certain amount of Salts of Tin can be sold 
under the Federal Food Laws after January ist, 1911. Gener- 
ated by action of Acid on Tin and both pre: ence and quantity 
extremely uncertain.’’ Following this the editor makes a slight 
introduction and quotes the published ruling, and then : 

‘Salts of Tin have always existed, more or less, in canned goods, but 
nobody has ever attempted to interfere before. Salts of Tin are a chemical 
generated by the action of acids of fruits and vegetables on tin. The pack- 
ers get rid of it to some extent by lacquering the inside of their cans, but 
the lacquer is merely a varnish and it comes off. Whether there is enough 
salts of tin in a can to hurt anybody has yet to be proven It is ob- 
vious that the present pack of canned goods will be subject to the new 


order, as a considerable percentage of it will remain unsold when the 1rul- 
ing takes effect—January Ist, 1911.”’ 


The last few lines show a lack of attention, on the part of 
the editor, to the wording of that ruling. It specifically states 
that goods PREPARED BEFORE January ist, 1911, will not come 
under this ruling; it does not say goods SOLD AFTER, but goods 
PREPARED AFTER January Ist, 1911. Mr. Orem who was at the 
meeting of the Canned Goods Exchange on Tuesday of the past 
week, is well posted on the subject and it just happened that he 
explained this very point. 

The information in the first few lines of the paragraph 
quoted above may be true to a certain extent but the wording 
used is very harmful to the canning industry and entirely un- 


necessary. For instance, the statement that the lacquer used 
on the inside of the cans is ‘‘merely a varnish and comes of,’’ is 
not the way we uvdertand it. The process is a special one and 
is not merely a varnish, and while there may be some processes 
on the market which are not a success there is at least one, and 
maybe several, by the use of which the laquer does not come off. 
Those canners who have used this lacquer find it very satisfac- 
tory and Dr. Wiley himself approves of its use. Neither is there 
enough Salts of Tin in any of the canned goods put up today, 
unless in isolated cases, to cause any alarm to either the manu- 
facturer, jobber, retailer or consumer and instead of the Grocery 
World wording its sentences su as to give the impression that 
such is the case it has, for some unknown reason, done just the 
opposite. 

The Bureau of Publicity has done some excellent work 
along this same line and if the editor of the Grocery World has 
created this false impression unwittingly he should have no ob- 
jection in making the proper correction in a near issue. 


Fire Insurance at Canners’ Exchange. 


You will note in the present issue, on page five, the state- 
ment of Canners’ Exchange as of September 30, 1910, and it 
would certainly be of interest to every cauver in the country to 
look at that statement and compare it with the June 30, 1910, 
statement which has been 1unning for the past three months. 
The very rapid growth and incr asing popularity of this form 
of insurance among the canners is not at all surprising when, on 
referring to the statement, you find that so far this year a sav- 
ing has been made of $67,862.73 over and above the losses 
adjusted and paid, amounting to $27,045 09. 

Mr. Lansing B. Warner, attorney and manager, advises us 
that every loss has been adjusted and paid the assured inside of 
thirty days. It would indicate that the canners now have an 
organization which gives them absolute indemnity, equitable 
adjustment and prompt payment of losses, and last but not least, 
enables them to secure their insurance at cost. 
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On the water-front, in center of Shipping and Jobbing District 


season’s 
of the docks direct to our warehouses, ADVANCE 
TRANSPORTATION CHARGES and make 
LIBERAL ADVANCES. 


LABELING IF REQUIRED. 


West Side Warehouse Co. 
79-101 Laight St., New York City 


We are prepared to take part or all of a 
s pa k of CANNED GOODS from any 


FORWARDING. 
CORRESPONDENCE SOLICITED. 


IF YOU LACQUER YOUR GOODS 


WRITE FOR CIRCULAR AND SAMPLE LACQUERED CAN. 


HUGHLETT GAN LACQUERING MACHINE 


TRY THIS MACHINE FOR THE WORK. 


Lacquers the Can all over. 
Puts on a perfectly even coat of Lacquer. 
Saves Lacquer Material and Labor. 
Adds attractiveness to the Can and makes 
it Saleable. 

The Cost is about % cent per Case for 
Lacquer material. 

Capacity 2,0oco or more Cases per day. 


IF YOU DO NOT LACQUER 


You have Rusty Goods offered for sale with 
your label on them. 


SEELY ‘BROS.. 


BLAINE, WASH. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


| | 
“oe 
Vv, ~ 
‘ 
adi 


THE TRADE. a7 


Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 
you will be a dozen times in the year. If you fail to see and accept your opportunity your time is lost, 
together with money. Prices and terms upon application. 


Wanted. 


One Copper Jacketed Kettle, 75 or 100 gallons capacity. 
State condition, tilting or stationary, bottom outlet, price, etc. 


Address, ‘JACKET KETTLE,” care The Trade. 


Wanted. 


One Lye Peach Peeler; give capacity and make. Name low- 
est price and state condition. Address, 


“LYE PEELER,’’ care The Trade. 


Two Boilers for Sale. 


To a quick buyer. We offer two 50 horse power Basshor 
& Co. boilers, horizontal, return tubular. In good condition. 
Write at once. Address 


‘“‘BOILERS”’ care The Trade. 


FOR SALE. 


One No. 2 and one No. 3 Kuapp Labeling Machines, with 
latest improved lap pasteing device. Used very little, practic- 
ally new. Low price, if ordered at once, to save storage. 
Address, E. C. SHRINER & CO., Baltimore, Md. 


FOR SALE. 


One of the finest located three-line factories in New York 
State. Best Corn and Tomato land surrounds location. Will 
be sold only to parties showing financial and operating ability 
to run same in a business like way. 

Address, Factory Department, Wescott, Butfalo. 


CANNING OUTFIT FOR SALE CHEAP. 


I desire to go out of the canning business, and for this rea- 
son will sell my entire plant and the ground it is built on, or 
will sell the machinery and hold the factory and ground. There 
is about one acre of ground and suitable building. If you are 
interested will be glad to quote price on the whole, upon appli- 
cation. Have the following lot of canning machinery, for which 
I will take $800 for the entire lot, if prompt sale:— 

Two 80 h. p. Upright Boilers, 4 ft. wide, 1o ft. high. Guaran- 
teed to be in first-class condition. 

One 12-Horse Power Steam Engine. 

Four Process Kettles, 3 ft. 4 in. in diameter. 

Three 40-Gallon Copper Jacketed Kettles, good as new. 

One Cyclone Pulp Machine, good as new. 

Thirty Process Crates. 

Two Stevens Filling Machines, adjustable to any size. 

Other small canning factory requirements. 

Factory is located in the tomato growing section of New 
Jersey, on the P. R. R. It can be rented for $100 a year (to 
party who buys the machinery), or bought for a correspondingly 


low figure. Address, ‘‘JERSEY,”’ care Tor TRAD#. 


Big Profits in Canning 


where all California fruits and vegetables grow in great 
abundance—growing season from March to November for toma- 
toes, beans, peas, peaches, etc. Ground floor opportunity to 
produce on your own land. Write Los Moiinos LAnp Co, 
Los Molinos, Tehama County, Cal. 


The heaviest packing 
of the season is over! 
Did you have more 
trouble than you antici- 
pated, or considerably 
less? We hope the an- 
swer is “less.” 

Those who had less 


trouble are those who 


purchased a copy of 


before going ahead. How 
about the future? Are 


you prepared for the next 
packing? If not, $5.00 
will keep you straight. 


Address, 
THE TRADE. 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this column 
Free for securing either positions or hands. To all others the charge is 
$2.00 per inch, per insertion $5.00 monthly ; cash with order. Where the 
address is care of THE TRADE, stamps should be sent to be used in for- 
warding answers, as the P. O. requires renewed postage on such. 

Advertisements will be carried for one month from date received, 
unless notified to the contrary at the end of one month. Advertisers 
should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WanTED—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PREsspRICH & Co., 103 Park Ave.. 
New York. 


HELP WANTED.—Experienced man to take charge of moderate sized 
can plant. State references, employers for past five years, age; if married, 
and salary expected. E. MYERS LYE CO., 3rd St. and Clark Ave., St. 
Louis, Mo. 


HELP WANTED:—First Class Condensed Milk Manvfacturer, thor- 
oughly conversant with panning, sterilizing and all branches of the busi- 
ness. Good salary will be paid to fully competent man, capable of hand- 
ling large factory manufacturing both sweetened and unsweetened milk. 


Address ‘‘CAPABLE,”’ care The Trade 


SITUATIONS WANTED. 


PosITION WANTED :—As Superintendent. Pack all lines of fruits and 
vegetables; also remodel plants if necessary, to the best advantages. Have 
had eight years of the finest experience, end have the best of habits. 
Inquire ‘‘TEMPERANCE,”’ care The Trade. 


PosITION WANCfED—By an experienced cannery superintendent, with 
first-class fruit and vegetable canning concern who use the open-top Max 
Ams patent sanitary cans. Four years experience with these cans, and 
twenty years experience in the canning business. A thoroughly reliable 
and con:netent man. Address ‘‘SANITARY,”’ care THE TRADE. 


PosITION WANTED.—By party with 23 years’ experience in canning 
fruits and vegetables, and a first-class machinist for the canning factory. 
Can build an entire plant or remodel an old one, and keep the machinery 
in the best condition. Will furnish Ai reference to those interested. 


Address, ‘‘I. N. F.’’ care THE TRADE. 


PosITION WANTED—By active, energetic Processor and Manager. 
Have managed factories successfully in the East, South, West and South- 
west; have handled all the latest and most improved machinery, equip- 
ment, methods and sanitary systems. Good manager of Help; executive 
ability. References Address ‘‘PRACTICAL,” 212 N. Gilmor Street, 
Baltimore, Md. 


PosiTION WANTED.—By practical and up-to-date catsup cook, all 
grades, with or without preservative. I also pack a full line of fruit, vege- 
tables, pork and beans, kraut, sweet potatoes, fruit butters, preserves, etc. 
Good handler of Help; best of references. 


Address Box 346, Marshall, Texas. 


POSITION WANTED:—By a first-class Catsup Cook. Can also cook 
Baked Beans and some other things. 


Addiess ‘‘E,”’ No. 1 West Main St., Haddonfield, N. J. 


POSITION WANTED.—By a practical and experienced man having had 
25 years experience in the pickle and catsup business. Maker of Salad 
Dressing, Catsup, Chilli Sauce, Pickles, Sauer Kraut, Mangoes, Relishes, 
Olives, Table Sauce and anything in the pickle line. My firm is going out 
of business and must seek another position; can give best of reference, 
having worked for some of the best houses in the country and can, also, 
handle help. 


Address ROBERT HARTER, R. F. D. No. 1, Wheeling, W. Va. 


PosITION WANTED.—By experienced Superintendent and Processor, 
for the season of 1911. Have had 14 years experience in canning fruits 
and vegetables, etc. Can furnish best of references. 

Address, ‘‘N. Y.’’ care THE TRADE, 


There is more Profit in Specialties and Oddities than 
in Standard Packings 


If you agree with this and wish to consider any of 


the following, write for information. 


Turnips. 

Turnip Tops. 

Potato Salad. 

Ham and Cabbage. 

Pork and Cabbage. 

Tomato Soup Stock. 

Parsnips, for frying. 

Corned Beef and Cabbage. 

Onions—with and without Sauce. 

Lentils—with and without Sauce. 

Cauliflower—with and without Sauce. 

Asparagus, cut—with Cream Sauce. 

Tomato Extract for making clear Soups. 

Cubed White Potatoes for use in Chafing Dish 
Cooking. 

A Complete Boiled Dinner, comprising Corned Beef, 
(or Ham), Cabbage, Turnips, Carrots, Etc., with Potatoes. 


W. L. HINCHMAN, Ph. G. 


CHEMIST AND ANALYST 
EXPERT IN PACKING AND PRESERVING 


No. 1 W. Main Street, ° - Haddonfield, N. J. 


IF YOU WANT TO KNOW 


the most up-to-date methods 
of how to grow better fruit 


and get better prices... . 


SUBSCRIBE TO 


“BETTER FRUIT” 


an illustrated monthly magazine, 


published in the interests. of mod- 
ern fruit growing and marketing. 
The handsomest fruit growers paper 
published in the world and— 


THE BEST... 


PRICE = $1.00 Per Year 


BETTER FRUIT PUBLISHING COMPANY 


Hood River, Oregon 


CANNERS 


READY. REMINDER 


OF MACHINERY AND SUPPLIES USED IN CANNERIES AND A LIST OF 
RELIABLE HOUSES THAT SELL THEM. 


Air Pumps. 
‘lax Ams Machine Co., Mt. Vernon, N. Y. 
z S. Hull Mfg. Co., Baltimore. 
»prague Can’g. Mchy, Co., Chicag 
Anes Compressor & Pump on Baltimore. 
‘ones Machine Co., Baltimore. 
_K. Robins & Co., Baltimore, Md. 


Apple Fillers. 
see String Bean Fillers. 
Automatic Canmaking Machinery. 
see “Can Making Machinery.” 
Automobiles, 
Sinclair- Scott Co., Baltimore. . 
Books for Canners. 
“A Complete Course in Canning’’ and others 
The. Trade. 
Bottle Capping, Corking, Filling Machines. 
Max Ams Machine Co., New York City. 
Sprague Co., Chicago. 
Boxes and Box Sh 
Canten Box Co., 
Boxing Machines. 
Burt Machine Co., Baltimore. 
Fred H. Knapp Co., Westminster, Md. 
Brokers. 
& Morgan, Md. 
D. Blakemore & Co., New Orleans, La. 
mms & Roberts, Philadelphia. 
Acme Commission Co,, New York City. 
Brushes, 
Laitnuer Brush Co., Detroit, Mich. 
Cans, 
American Can Go., New York, Baltimore, Chicago, 
San Francisco. 
Continental Oan Co., Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co., Baltimore 
Wheeling Can Co. heeling, Va. 
Virginia Cau Co., Buchana 
United States Can Co., Cincinnati, oO. 
Can Making Machinery. 
(Crimpers, ‘Testers, Seamers, ete.) ° 
Avare Machine Co., Salem, N. J. 
W. Bliss Co., Brooklyn, my Ee 
Sas Ams Machine Co., Mt. Vernon, N. Y. 
John R. Mitchell Co., ‘Baltimore. 
Slaysman & Co., Baitimore. 
& Co. -» Baltimore. 
& J. A. Steward, Kutland, Vt. 
Machine Co., Baltimore. 
Canners’ Supplies. 
Machine Co., 
Geo. Lockwood ‘dhia. 
Scott Co., Baltimore. 
Sprague Canning "Machinery “Co., Chicago. 
llenry Rh. Stickney, Vortignd. 
A. K. Robius & Co., Baltimore, Md. 
Can Markers. 
S: M. Ryder & Son, Niagara | x. ¥. 
Perfect < Can Stamper Co., LeKoy, N. Y. 
Steam Appliance Mfg. Co., Batavia, N. Y. 
Marking Ink. 
k. Macneal, Baltimore. 
cau Righting’ Machine. 
Burden & Blakeslee, Cazenovia, N. Y. 
Can Straighteners. 
Sprague Canuing Machinery Co., Chieaga 
Capping Machines, aged and Hand, 
Ayars Machine Co., Salem, N. J. 
ous Machine ’Co., Mt. Vernon, N. Y. 
& J. Steward, Rutland, Vt. 
Machinery Co., Chicago. 
kK. Reuneburg & Sous, Baltimore. 
A. Robins & Co., Baltimore, Md. 
kK. J. Judge, Baltimore. 
Capping Steels. 
Geo. E. Lockwood Co., Philadelphia. 
Max Ams Machine Co., -» Mt. Vernon, N. Y. 
lk. Renneburg & Sons, Baltimore. 
Sinelair Scott Co., Baltimore. 
Slaysman & Co., “Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Stevenson & Co., Baltimore, 
il, BR, Stickney, Portland. Maine. 
Geo. W. Zastrow, Baltimore. 
Machiue Co., Baltimore, 
K. Robins & Co., Baltimore. 
Machines, 
Ss. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Canning *Machiuery Co., Chicago. 


Cunsalting Expert 
W. L. Hinchmun, Haddonfield, N. J. 


Cl-loride of Calcium. 
Sprague Canning Machinery Co., Chicago. 


Cluteh Pulleys, etc. 
sinclair Scott Co., Baltimore. 


Coated Cans. 
American Can Co., New York, Chicago, Baltimore, 
San Francisco, Montreal. 
‘ontinental Can Co., Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. 
Southern Can Co., Baltimore. 


C mdensed Milk Fillers. 
Henry K Stickney, Portland, Me. 
C smtinuous Line, 
Sprague Canning Machinery Co, Chieago. 
(Conveying and Elevating Machinery. 
Bethlehem koundry & Mach. Co. 
Bethlehem, Pa. 


8. Harris Co., Rome 
Sprague Canning =.=, Co., Chicago. 
(Coppers, Soldering. 
See Canners’ Supplies. 
Copper Jacketed Kettles. 
See “Kettles, Process. 
(orn Cookers and Fillers 
Ayars Machine Co., Salem, N. J. 
9. Co., Chi 
rague Cannin chine ‘0. ca 
Wohine & Baltimore, Md. 


Corn Cutters. 
Morral Bros., Morral, O 
Sprague Canning Machinery Co.,. Chicago. 


Corn Huskers. 
Manufacturin 
rague 
orral Bros., Mo 
Corn Mixers. 
Sprague Canning Machinery Co., Chicago. 
Corn Silkers. 
Sinclair Scott Co., Baltimore. 
Sprague Canning “Machinery < Co., Chicago. 
Morral Bros., Morral, O. 
Cranes, 
Burt Machine Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning ’ Machinery Co.,. Chicago. 
ueo. W. Zastrow, Baltimore. 
A. K. Robins & Co., Baltimore, Md. 
Crates, Iron 
Morral Bros., Morral, O. 
k. Renneburg & Sons, Baltimor 
Sprague Canning Machinery Con Chicago. 
Geo. W. Zastrow, Baltimore. 
A. K. Robins & Co., Baltimore. 
Decorated Tin. 
Metallic Decorating Co., New York. 
Dies, Presses and Tools, 
Ayars Machine Co., Salem, N. J. 
Auis Machine Co., Mt. Veruon, N. Y. 
W. Bliss Co., Broo klyn, 
Tio. it. Mitchell Co., Baltimore. 
dlaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
& J. A. Steward, Rutland, ve. 
p Machine Co., Baltimore 
Kngines, Boilers, Fittings, ‘ete. 
K. Kenueburg & Sons, Baitimore. 
Slaysman & Co. Baltimore. 
Joues Machine ton Baltimore. 
Factory Trucks. 
See ‘“‘Canners’ Supplies." 
Feed Water Heaters. 
Steam Appliance Mtg. Co., Batavia, N. Y. 
Filling Machines. 
Ayars Machine Co., Salem, N. J. 
Sinclair Scott Co., Baltimore. 
Sprague Canning’ Machinery Co., Chicago. 
Ss. Howes Co., Silver Creek, N. Y. 
lluutley Mfg. Co., Silver Creek, ¥. 
Heury R. St ckney, Portland, 
A. Kk. Robins & Co., Baltimore, Ma. 
Filter 
Stew Appliance Mfg. Co., Batavia, N. Y. 
Fire Pots. 
ik. W. Bliss Co., Brooklyn,.N. Y. 
Ayars Machine’ Co., Salem, N. J 
J. 8S. Lull Mfg. Co., Baltimore. 
E. Renneburg & Sons, Baltimore. 
ll. Stickney, Vortland, Me. 
Gas and Gasoline Engines. 
Sluysman & Co., Baltimore. 
Joues Machine Co., Baltimore. 
Gasoline, 
Standard Oil Co., Nearest Tank Station. 
Gus Machines, 
A. K. Kobius & Co., Baltimore, Md. 
Grates, Furnace, 
See Canuers’ Supplies. 
Hoist and Carrying Machines. 
See “Conveying and Klevating Machinery.” 
Insurance. 
Cuuuers’ Wxchange, Chicago. 
Jucket Kettles, Steam. 
See “Copper Jacketed Kettles.’’ 
Kerosene Oil Systems. 
J. S. Hull Mfg Co., Baltimore. 
Kettles, Process. 
Geo. Wi. Lockwood Co., Philadelphia. 
Sinclair Scott Co., Baltimore. 


Kraut Machinery. 
Johu E. Smith's Sons Co., Buffalo, N. Y. 


Labeling Machines. 
Burt Machine Co., Baltimore. 
Fred H. Kuapp Co., Westminster, Md. 
Morral Bros., Morr ‘al, Oo. 
A. K. Robins & Co, *Baitimore. 


Co., Silver Creek, N. ¥. © 
Co., Chicago. 
rral, 0. 


Lacquer, 
burt Machine Co., Baltimore. 
Juhu G. Maiers’ Sons, Baltimore. 


M. L. Barrett & Co., Chicago. 
‘Lacquering Machines, 

Burt Machine Co., Baltimore. 

Seely Bros., Blaine, Wash. 


Metals, Perforated. 


See ‘“Seives and Screens.” 
Mixers, Corn, Mincemeat, etc. 
Sprague Canning Machinery Co., Chicago. 
Oyster Cars, 
Kdwd. Kenneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 
Oyster Measurers. 
Edwd. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 
Oyster Steam Boxes. 
Edwd. Kenneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, —e 
Overhead Trackin 
Bethlehem & Machine 
8 Canning Machinery Co. Chi — aie 
rague 
larris Co., Rome, N. ¥. 
Pails, Tubs, Bowls and Pans. 
See Canuers’ Supplies. 
Paring Knives. 
See Canuers’ Supplies. 
Paring Machines, este, etc. 
Scott Co., timore. 
Pas 
ure Machine Co., Baltimore. 
H. Knapp Westminster, Md. 
Kdwd. 8 Duvall, Jr., Washington, D. C. 
Pay Chee 
des Supplies. 
Pea Blanching Baskets. 
See Canners’ Supplies. 
Pea Blanvhers. 
Huntley Mfg. Co., Silver Creek, N. ¥. 


Pea Cleaners. 
‘S$. Howes & Co., Silver Creek 
Huntley Mfg. Co., Silver Cree oa 
Pea Fillers. 
Ayurs Machine Co., Salem, N. J. 
Sinclair Scott Co., "Baltimore 
Sprague Canning ‘Machinery Co., Chicago. 
Pea Separators or 
S. Howes Co., Silver Creek, N. 
Huatley Mfg. *Co., Silver Creek, 
Edwd. Renueburg «& Son, Baltimore. 
Sinclair Scott Co., Baltimore. 
Pineapple Machinery. 
k. J. Lewis, Middleport, N. Y. 
The John K. Mitchell Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
Stevenson & Co., Baltimore. 
Geo. W. Zastrow, Baltimore. 
Presses, Dies, etc. 
See ‘Dies, Presses and ‘Tools." 


‘Power Transmission Machinery 


Jones & Laughlin steel Co,, Pittsburg, Pa. 


Process Kettles, 
See Kettles, process. 
Pulp Machines, 
Ss. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Pumps and Welldigging Machinery 
Jones Machiue Co., Baltimore. 
HRetorts, 
See Kettles, process. 
Revolving Screens, 
See ‘‘Seives and Screens.”’ 
Salt. 
Worcester Salt Co., New York City. 
Sanitary Cans. 
Awmericuu Cau Co., New York-Bultimore-Chicago. 
Sanitary Can Co. buirport, N. 
L. & J. A. Steward, Kulland, Vt. 
United States Cau Co., Cincinnati, 


Sanitary Cun Making Machinery. 
Max Aus Muchine Cu., Mt. Vernon, N. Y. 
L. & J. A. Steward, Kutiand, Vt 
Serap ‘Tin, 
Auumidou & Co., Baltimore. 
Seeds. 
Levuurd Seed Co., Chicago, Ll. 
B. Clark’ Seed co., Milford, Coun. 
Saeves and Screens, 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg Silver Creek, N. Y. 
Siucluir Scott Co., Baltimore 
Sprugue “Machinery, ‘Co. Chicago. 
Scuiders, ‘lumuto, eric. 
Ayars Muchiue Co., N. J. 
Morral Brus., Morral, 
hudwd. Kenueburg Bualtimure. 
Sprague Cauning Muachiuery Co., Chicago. 
Suldering Flux. 
Geo. ki. Lockwood Co., Philadelphia. 
Selder Applied Caps and Machines, 
bk. W. Bliss Co., Bruoklyu, N. 
Suider Hemmed Caps, 
Awmericuu Cun Co., New York, Chicago, Baltimore, 
Sank rancisco. 
Continental Can Co., Syracuse, Chicago. 
Virginia Can Co., Buchanan, Va. 
Southern Can Co., Baltimore. 
Soldering urnaces. 
J. 8. Hull Mfg Co., Baltimore. 
Sprague Canuiug Mluchinery Co., Chicago. 
Sorting Machines, Toma 
Huntley Mtg. Co., Silver Crock, ) 
Steam Coils, 
See ‘Kettles, Process.’’ 
Stencils. 
See Canuers’ Supplies. 
Storage. 
Peuna. Warehousing & S. D. Co., Philadelphia. 
Albany Terminal W. H. Co, Albany, N. Y. 
duternational Warehousing’ Co., hia. 
West Siue Warehuuse Co., New York Cily. 
Kepler Warehouse Co, Chicago. 
String Bean Machinery. 
8S. Howes Co., Silver Creek, N. 
Huntley Mfg. Co., Silver Creek, N 
K. J. Lewis, Middleport, N. Y. 
Machines. 
See ‘Filling Machines.’’ 
Tanks, lron, 
See hettles, 
ime Chee 
See Canners’ “supplies. 
Tin Plate. 
Pope Tin Plate Co., Pittsburg, 
Jones & Laughlin Steel Co., Pa. 
Tin Plate Lithographing.. 
Metallic Decorating Co., New York. 
Tomato Filling Machines, 
See ‘Filling Machines.”’ 
To Buy or Sell Machinery, etc. 
A “For Sale” ad in The Trade, Baltimore. 
Topping and Wiping Machines. 
Ayais Machine Co. J. 
Sinclair Scott Co., Baltim 
Sprague Canning Machinery Co., Chicago. 
Jones Machine Co., Baltimore. 
Trucks. 
See (Canners’ Supplies.”’) 
Warehousemen, 
Penna. Warehousing & S. D. Co., Philaleipoia, 
Aibany Terminal W. H (Co., Albany, N. Y. 
West Side Warehouse Co., New York City. 
International Warehousing Co., Philadelphia. 
Kepler Warehouse Co , Chicago. 
Washing Machines, Tomato. 
Huntley Mfg Co., Silver Creek, | N. X. 
Water Softeners and Purifiers. 
Steam Appliance Mfg. Co., Batavia, N. Y. 
Wipers, Can. 
Morral Bros., Morral, O. 
Sprague Canning Machinery Co., Chicage. 
Ayars Machine Co., Salem, N. i. 
Jones Machine Co., ” Baltimore. 
Wire Baskets. 
See Canners’ Supplies. 
Wire Cloth, Canners. 
See Pea gHinckines. and Graders. 
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KNAPP LABELING MACHINES 
AND 


BOXING MACHINES 


For many years we have supplied packers with Labeling and Boxing Machines for labeling and 
boxing cans at the least possible cost for labor as hundreds of our customers can testify. 

We are now building more machines than ever, and are prepared to furnish hand or power Label- 
ers to suit the needs of all users at prices within the reach of any canner who has a going business. 
Let us know your output, and we will make you a proposition to do this work with an outfit that will 
please you in all respects. 


Knapp Labelers and Boxers are easy to operate, and do much neater work than hand labeling. 
They are worth their cost in rush times when it is necessary to label goods quickly. 

Why not write us for our catalogue, prices and terms, and get in touch with these labor saving 
propositions. Now is a good time. 


THE FRED. H. ANAPP CO., 


WESTMINSTER, MD. 


| THE HANDY CAPPER 


CAPS ALL SIZES OF GANS, ROUND, SQUARE & OVAL 


| ane HEATED BY GAS OR GASOLINE 
Just What You Been Waiting For 


Fine For Patching and Odd Lots 
| es | Just the Thing for the Small Canner 
: {}, Boy or Girl Can do as Good Work as an 
Up Experienced Capper 
| Nothing to Get Out of Order 
Ui | 3 zi a Change Steels or Size in a Few Minutes 


E. J. JUDGE 


304-5 MD. SAVINGS BANK BUILDING, 
BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 
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THE TRADE. 


BALTIMORE, NEW YORK AND GHICAGO CANNED GOODS MARKETS. 


Prices Given are for Wholesale Lots at Usual Terms, f. 0. b. Baltimore, New York or Chicago, and Subject to the Usual Discount 
for Cash. Baltimore Prices Corrected by Brokers; New York and Chicago by Special Correspondents. 


SPARAGUS* 
—Calif. White Mammoth No. 2%......... 3 10 
‘* Peeled, ‘‘ 
‘Green 2 80 2 65 
“Green, 2 50 2 50 
aa a White, Medium 2 70 
“Green, 2 40 2 40 
White, Small 2 50 
Green, = 2 25 2 20 
Tips White,Square wk 2 70 275 
iV... 2 45 2 50 
Size 1 Whole No. 2..... I 20 I 50 
Standard Green‘ 2... 55 62% 
“10... 2 25 2 60 
Stand. White Wax 2... 
‘* Limas Extra Graded Green No. 2.............. 85 go 
‘* Red Kidney Improved 
BEETS{-Fancy Small, Whole I to 1 10 
Medium ‘ 95 I 02% 
CORN{-No. 2 Harford County Standard............. are 
2 Bvergreen & Crosby 75 85 
‘* 2 Shoepeg 70 82% 
Extra Standard ............ 80 95 
M!XED VEGETA-) No. 2—12 Kinds............... 
BI ES FOR SOUP{/ ‘“ 10 
OKRA. AND Mo. 2 
PUMPKIN{-Standard No. 60 65 
P}}AS*-No. 1 Extra Sifted Early Junes.............. 72% 110 
@ Barly June Standard 85 80 
. ‘© 2 Extra Standard Early Junes .......... go 85 
‘* 2 Sifted 80 95 
2 Extra Standard Marrowfats............ go 87% 
“ “ 79° 75 


CANNED VEGETABLES 
Baltimore New York 


Ne 
° 


own 


an 
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CANNED VEGETABLES—Continued. 


SUCCOTASHU{-Green Beans & Corn No. 2... 85 
Dry Beans & GreenCorn‘* 2.... 
Standard 711% 17% 
Seconds 712% 70 
Standard 57% 57% 
Fancy 275 2 85 
Extra Standard 2 70 275 
“ Standard macs 2 69 2 60 
No. 2 Stan lard Marytond 55 62% 
New Jersey......... I 00 
2 60 2 75 
Fancy Sanitary Cans No. 3......... 
CANNED FRUITS 
Baltimore New York 
APPLES—New York State No. 
APPLES{-Maryland, 2 05 2 20 
APRICOTS—California Standards I 40 
BLACK BERRIES§-Standard No. 
BLUEBERRIES§-Standard 85 97% 
No. 2 Seconds, Red...... ....... 70 65 
75 
2 Stand. in Water, Re|.......... 75 8c 
“<2 White.. 75-80 85 
‘* Red Pitted ...... 
5 25 § 50 
Peeled in Water’ 236 
2% Gtandard: I 40 
PEACHES}{-Southern Standard 38 .. I 32% 
" No. 1 Extra Sliced Yellow, ........... 95 97% 
” 2 Standard White................. go 97% 
” 2 8 Yellow ..... I 30 I 25 


Chicago 


75 
62% 
97% 
3 35 
95 


3 35 
I Io 


go 
3 50 

go 
3 25 
2 65 


| 
Chicago Baltimore New York 
4 25 
275 
275 § 
3 75 | 
85 
I Io 
95 : 
go 
| 
37 
40 87% 
60 | 82% 3 
70 77% 
75 | 63 os 
17% | 3 00 
2 85 
| 275 
| 60 
7S - 
92 
60 2 75 
275 
65 
2 75 
3 9 Chicago 
3 60 
I 15 
90 
62% 
75 
65 | __ 
75 
ge I to 
85 | 4 75 
I 0G 
95 6 00 
| 85 
80 | I 
7° 
57% | a 
| 
| 90 
5 75 
77% 
1 95 | 2 25 i 
80 3 25 
ris I 20 3 
85 I 30 aye 
I 35 
| 1 65 ‘eal 
85 
75 
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REGULAR AND SANITARY CANS 
CANNED FRUITS—Continued. F. O. B. SHIPPING POINT. 
Beltimere —Chicage X. C. means Extra Coated tin plate. 
PEACHES}{-No. 3 Selected, Yellow.................. 
4g Seconds, White..................... I AMERICAN CAN CO. 
2 40 2 30 2 75 No. cans, inch Opening. $8.75 $9.10 per M, 
PEARS—Mich. Peeled Water No. 2% 160 25 15 50 16.20 ‘* 
PEARS}-No. 2 Seconds in Water....................... So Solder Hemmed Caps, per thousand: 1% or 1% inch, 75¢.; 2 1-16, $1.10; 
” *.3 Standards in Water..................... 70 - 82% 1 00 Wheeling Can Company will quote prices on Cans on application 
4 I 20 at their Wheeling (West Virginia) office. 
PINEAPPLE*- Bahama Sliced Extra No.2 ..... 150 230 200 CONTINENTAL CAN CO. 
Sta.” _ The Continental Can Compeny requests that we withdraw their quo- 
” ” aa es lee I 05 I 20 tations on cans, and advise that they will be pleased te quote prices to all 
oP Hawaii Sliced Extra ”* 2%..... 240 200 215 interested upon application at their various offices. 
” ” Bo I The Southern Can Company has instructed us to withdraw their 
” ” ” Stand. ” 2 1 50 I 30 1 55 quotations on Cans, and state they will be pleased to give quctations upon 
Grated Extra 2 180 140 1 65 application. Address, Baltimore, Md. 
PP Stand. 2 I 50 I 15 45 
PP ’* Shredded Syrup ”’ 10 Oe vies 6 25 The Virginia Can Company has withdrawn its quotations on 
Crushed Water? 10 4 75 5 75 cans, and advises that it will be pleased to quote prices on application to 
Water 95 its office. Address, Buchanan, Va. 
3 20 
PLUMS—Michigan Water 85 The United States Can Company, Cincinnati, Ohio, will quote 
if Syrup Ad eee 95 prices on Standard Packers’ Cans upon application, #nd quote as follows 
Water 3 50 on Sanitary Cans. 
STRAW BERRIES§-Extra Stan. Syrup No. 2...... 5 75 I 10 
” Standard Water ”’ 1o...... 5 25 SANITARY CANS. 
2xtra Preserved I 40 SANITARY CAN CO. 
” Standard 65-70 75 go ENTIAL FOR 
Extra Preserved 85 SPECIAL PLATES. 
” Preserved 85 go $10.75 $13.75 $ .40 
CANNED FISH. . 19.00 23.00 
Baltimore NewYork Chicago 19.50 24.00 .85 
OYSTERSS§-Standard 5 oz. No. go 75 Terms: f. 0. b. Fairport, N. Y., Indianapolis, Ind., Bridgeton, N. J. 
” ” ” No. 2 3% 4 9/16 in 
» Flat I 95 2 05 
PP Red Alaska Tall I 75 1 80 
180 195 CANNERS’ METALS. 
<i I 00 I 15 PIG TIN. 
dg Pink Tall 92% 1 15 
Columbia River talls, 2co 215 PIG LEAD. 
SHRIMP{-Wet or Dry No. 127% 210 8310 
({) Baltimore quotatons corrected each week by Thos. J. Meehan & Co., Brokers TIN PLATES. F. 0. B. MILL. 
() “ I. G. Cranwell & Co., Brokers I C., 14x20, 107 Ibs. Bessemer Steel.......... 3 75 
“ I C,, 14x20, 100 lbs. Bessemer Steel......... 
H. H. Taylor & Son, 3roners IC, 14x20, 00 Ibs, Bessemer Steel........... 3 50 
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BETHLEHEM 


BEST HOIST EVER BUILT. 


Friction Clutches Throughout. 


Sure Limit Stops. Greatest Daily Capacily 
MOST DURABLE. 
No Hard Work for Operator. 


MANUFACTURED BY 


BETHLEHEM . FOUNDRY AND MACHINE COMPANY 


SOUTH BETALEHEM, PA. 
We are Specialists in Hoisting Machinery. 


J. D. Blakemore Sam W. Booksh, Jr 


J. D. BLAKEMORE & COMPANY, 
Canned Goods Brokers 


508 Poydras Street, New Orleans, La. 


C. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 


ABERDEEN, MARYLAND 
CORN AND TOMATOES A SPECIALTY 


DO YOU SELL THE NEW YORK TRADE? 
DO YOU GET SATISFACTORY RESULTS ? 


New Commission House with wide acquaintance solicits the Accounts of Manufact- 
urers and packers of Canned Goods, Grocery and Kindred Products 


ACME COMMISSION COMPANY 
105 HUDSON ST:, NEW YORK 


COOPER JESSUP CHARLES W. ROBERTS 


JESSUP & ROBERTS 


COMMISSION MERCHANTS AND BROKERS 
CANNED GOODS 


No. 3 S. FRONT STREET, PHILADELPHIA, PA. 


prices 


If you know of any canner’ who is not 
now reading ‘‘ THE TRADE” we wish 
you would let us have his name, and it 
would help if you will recommend that 
all canners read it. 
few who don’t but these few do not : 
know the actual Market Conditions and 
are the ones who demoralize the market | 
by offering goods at rediculously low 


There are only a 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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INSPECT Our Salt continuously during 
SUBJECT chemtcat_ an- 
REJECT ue to 


0000000000 


3 THERE IS ONLY ONE SALT AS GOOD AS WORCESTER SALT AND THAT IS 
$ 

Worcester Salt — 

° WORCESTER SALT CO., - 168 Duane St., New York 
© 

offices In Boston and Columbus 


~ STEVENSON & CO'S. LATEST IMPROVED LOCK SEAM BODY FORMING AND SOLDERING MACHINE, 


Pat. Nov. 19th, 1901, 
Pal. June 30th, 1905, . 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 
from breaks or ridges around the body. 


The perfect forming of the bodies by this machine prevents mashes by the heading machine, and insures a large saving of solder 
in Seating on the tops and bottoms. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 
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TRADES 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. . 


OrFicE: ST, PAUL anpD BALTIMORE STREETS. 
President, JOHN S. Gress, JR. 
Treasurer, LEANDER LANGRALL. Secretary, W. F, ASSAU. 

Executive Committee: Gro. T. E.C. 4H. S. OREM 


Arbitration Committee: E. C. WHiTE H. A. WAIDNER © WM, GRECHT 
B. HAMBURGER, C. J. SCHENKEL 


Committee on Commerce: Ru¥Fus M. Grgss C.J. BRooxs J. A. SCHALL 
; Louis GREBB W. E. RoBINSON 


Committee on Legislation: Gro. T. F. A. ToRscH 
L. L. LORD H. P. STRASBAUGH 


Hospitality Committee: T.J. MEEHAN E. H. MILLER 
Brokers Committee: ¥. A, ToRSCH Wn. GRECHT JAS. H. BRADY 
Counsel: A. SOPER Chemist; CHAS GLASER 


Vice-President, ALBERT T. MYER, 


Patents and Trade Marks 


FOOD AND DRUGS ACT OPINIONS 
EDWARD S. DOVALL, Jr. 


Attorney-al-Law and’ Solicitor of Patents 


LOAN AND TRUST BUILDING, WASHINGTON, D. C. 


CANTON BOX COMPANY, 
2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


Made up or in Shooks, Cargo or Carload. 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thoroughly efficient; great 
capacity. 


Every can well filled. 
Automatic in operation. 
Guaranteed satisfactory. 

Prompt delivery. 


The S. Howes Co. 


‘‘Fureka’’ Works, 
Silver Creek, - N. Y. 


TIN STRIPS AND CIRCLES 


BOUGHT BY 
AMMIDON & CO. 


31 South Frederick St., Baltimore, Md. 


ESTABLISHED STANDARDS. 


All Goods to Comply With National Pure 
Food Laws. 


TOMATO Standards, as adopted by the Indiana Canners’ soso. 

ae ee ac Tri-State * 

Iowa 
Weights as here given are the minimum. Contents 
of can drained on %-inch wire mesh flat screen for 
two minutes. 98 per cent of shipment to comply with 
stipulations. 5 percent of shipment considered fair 

average for testing. 
No. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe 
tomatoes; not necessarily all red. 
No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well 
selected, ripe tomatoes. 
No. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand-packed, whole, 
ripe tomatoes. 
No. 2 Standard-—Gross wt. 23 oz. and 12 oz. average ripe toma- 
toes; not necessarily all red. 
No. 10 Standard—Gross wt. 118 oz. and 64 0z. average ripe 
tomatoes; not necessarily all red. 
*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as adopted by Ohio Canners’ Asso. 
Fancy—Cans to be well filled; minimum gross wt. 23 0z.; abso- 
lutely young and tender stock; natural color; medium, 
moist and practically free from silk, cob and husk. 
Standard—Cans well filled; minimum wt. 23 oz. gross; stock 
reasonably tender; free from hard particles; natural 
color. 
Indiana has only the Standard, no Fancy; and says ‘‘packed 
medium moist’’ instead of ‘‘free from hard particles.’’ 


PEA Standards, as adopted by Ohio Canners’ 
Fancy—Well filled cans; peas covered with clear liquor; uniform 

size, good flavor and absolutely tender. 

Extra Standard—Well filled cans; peas covered with clear 
liquor; uniform size; good appearance; reason- 
tender. 

Standard—Cans .airly well filled; peas may be slightly hard; 
fair liquor, may be slightly cloudy, but not thick; 
size fairly uniform. 

Grading for size—Petis Pois or size No. 1...... 


Asso. 


Seive 18-64ths 


Extrasifted or ‘‘ No, 2...... 20-64ths 
Sifted or ‘* 22-64ths 
June or ‘* 24-64ths 
Marrowfat or ‘‘ No. 5...... ‘* 26-64ths 


KRAUT Standard, as adopted by National Kraut Packers’ Asso. 
‘* Indiana Canners’ Asso.* 
No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of 
well cured kraut; reasonably dry. %-inch 
wire mesh used for draining. 
*This Association says, 4%-inch screen and ‘‘reasonably 
long cut.’’ 


PUMPKIN Standard, as adopted by Indiana Canners’ Asso. 

No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
solid packed pumpkin; not over 1 inch from 
top of can. 

No. 3 Extra—Same as above, except 32-inch from top of can; 

solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz. hominy 
after draining; can filled to one inch of top 
when drained. Prepared from medium sized 
white corn, and to contain not more than 
5 per cent of black tips. 
No. 3 Fancy—Minimum wt. after draining, 22 0z.; contents 
¥%-inch from top of can; 2 per cent black tips; pre- 
pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U. S. Govern- 

ment. Also the State of Illinois. 

Law provides that condensed and evaporated milk shall 

contain not less than 28 per cent of milk solids and 7.7 per cent 
of milk fat. 


IN WRITING ADVERTISERS, K(NDLY MENTION THE TRADE. 
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Continental Can 


DIRECTORS 


G. CRANWELL, Presr. 

W. NORTON, Vice-PRESrT. 
P. ASSMANN, Sec 4 TREAS 
Cc. TALIAFERRO. 

H. LARKIN. 

Cc. CONWAY. 

A. ASSMAN, JR. 


. C. SHRINER, 
Sales Agent. 


TO THE TRADE. 
GENTLEMEN : 

Now, that the active packing season of 1g10, is practically 
completed, we beg to thank you for the very liberal patronage that 
you have given us this year. 

Despite the very short crops in many eavtions, we are glad to 
announce to you, that the volume of our business has been greater 
this year than ever before, and we shall look forward confidently, to 


next year for the renewal of your patronage. 


Yours very truly, 


CONTINENTAL CAN CO. 


TuHos. G. CRANWELL, 


President. 


FACTORIES 
CHICAGO 
SYRACUSE 
BALTIMORE 
CANONSBURG 
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